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Summary 
University of Udine prepared several dissemination materials during the course of the project, 
photographs of which are attached to this document: notepads (50), notebook and pen (100), pencil 
case made of recycled and biodegradable material containing three wooden pencils, an eraser and a 
ruler (100), lip balms made with cocoa butter sourced from reforestation areas(100), mouse pads made 
of recycled rubber(50), caps made of recycled cotton fabric (50), flags for its marine drones (10), pencil 
sharpeners with eraser(100), and TNT bags with foldable umbrellas(50). All materials were customized 
using the project logo and name created specifically for the project branding. A3 plastic poster (4) were 
printed at the beginning of the project and used during all the events organized. Flyers of different 
styles were prepared (100) and reprinted after the changing of the logo ‘style,  cards used to 
disseminate during specific events ie college-menti event held in Udine in October 2024, Aquafarm 
February 2025 and February 2026 held in Pordenone fiere during which a questionnaire prepared by 
PP-UniUD was distributed to participants, all organized by UniUD.  All gadgets have been used and 
offered to the attendees  in the dissemination activities organized along the project life to different 
audinces. 
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