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1. Introduction  
1.1  Envisaged activity in Application form of the project  

This document outlines the activities undertaken by the partnership to promote inclusive and accessible 
tourism through a coordinated awareness-raising strategy. Adopting an integrated approach, the partnership 
identified key target groups, defined communication objectives, and selected the most effective channels and 
tools to reach them. Awareness campaigns were tailored to three distinct stakeholder groups: 

- Relatives of individuals with dementia and cognitive decline, as well as institutions, organizations, and 
volunteer associations working with these groups - with the aim of promoting inclusive and sustainable tourism 
offer. 

- Local communities, citizens, and general public, to foster greater understanding and hospitality toward 
travellers with accessibility needs; 

- Stakeholders across tourism, welfare, and governance sectors - including tourist operators, tourism boards, 
hospitality providers, healthcare professionals, and policy makers - to encourage uptake of innovative and 
inclusive tourism models. 

The campaigns focused on cultivating a more inclusive travel culture by implementing targeted actions that 
highlight accessibility in tourism. Special emphasis was placed on showcasing tools and strategies that enable 
individuals with cognitive challenges to more easily discover and book suitable travel experiences. Each partner 
carried out localized activities, both online and offline, demonstrating the benefits of adopting this new model. 
Communication materials were produced in national languages and English, ensuring broad reach and impact. 

1.2  Description of deliverable  

The document will include materials developed as part of the awareness-raising campaigns, providing a 
detailed overview of the activities carried out, the strategic approach and communication channels used to 
engage the identified target groups. It will also highlight the impact of these actions and their contribution to 
the broader discourse on inclusive tourism models. 

2. Objectives of the Awareness Campaign 
• Promote inclusive and sustainable tourism offer tailored to accessibility needs 

• Raise public awareness and foster hospitality among local communities 

• Engage stakeholders across tourism and welfare sectors 

• Contribute to the broader debate on inclusive tourism practices in Europe 
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3. Target Groups (TGs) Identified 
• Relatives and caregivers of people with dementia 

• Institutions, organizations, and volunteer associations working with affected groups 

• Local communities and general public 

• Tourism operators, hospitality providers, healthcare professionals, and policymakers 

 

The general public was reached through a social media campaign that achieved a total of 1,265 views and 77 
user interactions (likes, shares, and comments). More details can be found under “Online Awareness 
Campaign” in the report. 

 

4. Partner Contributions 
Each section below summarizes the activities carried out by individual partners.  

Example for Each Partner prepared in PI RERA chapter  

 

4.1 LP - Municipality of Brindisi 

  

Activity: Intergenerational workshop for Alzheimer’s 
awareness with children 

Type of event 
(online/offline): 

Offline and online 

Target reached: 52 children + 6 educators 

 
This event was first activity of broader local awareness-raising campaign implemented by the Municipality of 
Brindisi. As part of the “Tutto è Possibile” Summer Campus promoted by the Municipality of Brindisi and 
managed by the cooperative Socioculturale, a powerful intergenerational experience took place on Wednesday, 
9 July 2025 at Parco Cesare Braico. The initiative brought together children and teenagers from the summer 
camp and four elderly guests from the Alzheimer Day Centre of Cellino San Marco. The goal was to promote 
inclusion and empathy through shared moments of creativity, dialogue, and joy. 
 



 

 
6 

   

Throughout the day, participants engaged in interactive activities such as traditional singing and dancing, 
handmade orecchiette workshops, expressive and creative painting, and a touching storytelling moment on 
“What grandma/grandpa means to me”. The younger participants were invited to reflect on the role of the elderly 
in their lives and in society, and on how values have changed over time. 
  
The true heart of the workshop laid in listening and reflection. The four elderly guests Filomena, Luigi, Tonino, 
and Giacomina shared their memories, emotions, and even a few precious “secrets” with the children and 
teenagers, who responded with genuine interest, tenderness, and warmth. It was a moment of mutual 
exchange, where generations met not only in space but in spirit. 
  
To the young ones were entrusted deep life lessons; to the elderly, moments of active and sincere listening. 
This is the kind of true exchange that must be encouraged, preserved, and celebrated. 
  
In addition, to maximise visibility and reach a wider audience beyond the on-site participants, the Municipality 
of Brindisi produced one promotional video dedicated to this event. Conceived as a dissemination and 
advocacy tool, the video showcased - through images and short interview excerpts with the organisers - the 
key moments of interaction and exchange between children and older adults, reinforcing awareness of the 
importance of inclusive relational environments also for people living with dementia and their families. The 
video was published on the ADRINCLUSIVE project Facebook page and was further boosted through a 
sponsored post, in order to extend the campaign’s outreach and engage a broader community of citizens and 
stakeholders. 
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Activity: Participation as speaker in 35th European Conference 

on Alzheimer's Disease 
Type of event 
(online/offline): 

Offline 

Target reached: 1000+ 
  
On 7 October 2025, the Municipality of Brindisi participated as a speaker at the 35th Alzheimer Europe Conference 
in Bologna. Francesca Andriulo, staff member of the Municipality, presented the ADRINCLUSIVE project. After 
a brief project presentation, Ms. Andriulo focused her intervention on the crucial role of public administrations 
in enabling the development of inclusive tourism for people with Alzheimer’s disease and other forms of 
dementia, as well as for their caregivers. She highlighted that inclusive tourism should not be understood as a 
“special” niche, but as a universal right connected to citizenship, dignity and wellbeing, and pointed out how 
travelling still often represents an obstacle course due to physical barriers, limited consideration of cognitive 
needs, lack of trained staff and insufficient connections between tourism services and health/social care. In this 
context, she stressed that local authorities are key to moving from isolated good practices to systemic and 
lasting solutions, embedding inclusion into public policies, governance and territorial planning. She then 
illustrated how ADRINCLUSIVE translates this approach into concrete actions - through a cross-border strategy 
integrating tourism and welfare, a training package for tourism and socio-health operators, pilot actions, an 
accessible digital platform and a replication toolkit - positioning the Adriatic area as a laboratory of social 
innovation and promoting a permanent network of inclusive tourism across Italy and Croatia. 
 
The intervention contributed to the European debate by positioning the Adriatic area as a cross-border hub of 
social innovation, underlining the importance of building permanent networks and governance models that 
ensure the right to travel, access culture and enjoy quality experiences for all. 
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Activity: Awareness-raising activities during Alzheimer Fest in 
Brindisi 

Type of event 
(online/offline): 

Offline 

Target reached: 21 
  
Alzheimer Fest is a national travelling event promoted in Italy to raise public awareness on Alzheimer’s disease 
and other forms of dementia, fostering a culture of inclusion, dignity and community participation through 
meetings, cultural initiatives and shared experiences. In October 2025, the last stop of Alzheimer Fest was 
hosted in Brindisi, offering an important opportunity to engage citizens, families, caregivers and local 
stakeholders on these themes. 
  
On this occasion, the Municipality of Brindisi, within the framework of the ADRINCLUSIVE project, organised 
two public awareness-raising initiatives aimed at promoting a concrete and human-centred vision of inclusive 
tourism. 
  
The first initiative took place on 18 October 2025 with the public screening of the video “Una vacanza che non si 
dimentica”, documenting an inclusive holiday experience carried out in Cesenatico (01–08 September 2025) by 
Fondazione Maratona Alzheimer, project partner of ADRINCLUSIVE. The video presentation went beyond the 
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description of project methodologies, conveying the emotional and social impact of inclusive holidays for 
people with Alzheimer’s/dementia and their families. Through images of everyday moments - such as beach 
activities, workshops, walks, music, dance and conviviality - and testimonies from operators and caregivers, the 
initiative highlighted the value of shared experiences in promoting wellbeing and reducing social isolation. 
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The second initiative was held on the morning of 19 October 2025 and consisted of an inclusive walk in the 
historic centre of Brindisi, organised by the Municipality in collaboration with a local social cooperative. 
Although not configured as a holiday experience, the activity represented a first “light” and highly accessible 
pilot test, coherent with ADRINCLUSIVE objectives. It served as an initial test to gauge interest, participation and 
feasibility of inclusive experiences at local level, reinforcing the project’s approach of integrating inclusion into 
everyday urban and cultural contexts. 
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Together, these activities contributed to strengthening local awareness and acceptance of inclusive tourism 
models, demonstrating how even simple, well-designed initiatives can foster participation, social connection 
and a more welcoming community for people living with dementia and their caregivers. 
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Activity: Printing and distribution of brochure, flyers 

and postcards  
Type of event 
(online/offline): 

Offline and online 

Target reached: 600 
  

As part of the awareness-raising actions implemented within the ADRINCLUSIVE project, the Municipality of 
Brindisi printed and distributed a set of dedicated promotional and informative materials aimed at families, 
caregivers, citizens and tourism stakeholders. In particular, 100 copies of the informational brochure “Come 
organizzare una vacanza per persone con Alzheimer e demenza?”, 400 postcards (100 for each thematic version) 
and 100 flyers were printed and distributed both during the Alzheimer Fest initiatives and through local tourist 
information points.  In addition, the brochure was also sent to the stakeholders identified during the mapping 
activities carried out at the beginning of the project, in order to serve as a practical tool for sensitisation and 
orientation, supporting families and organisations in understanding inclusive tourism approaches. This action 
contributed to broadening the outreach of the project, increasing visibility among the general public and 
strengthening awareness within the local tourism ecosystem about inclusive tourism solutions for people with 
Alzheimer’s disease and dementia. 
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4.2 PP 2 - City of Novigrad-Cittanova 

Activity: Public educational lecture on dementia: symptoms, 
treatment and prevention 

Type of event 
(online/offline): 

Offline 

Target reached: 28 participants 
 

On Tuesday, 30 September 2025, a public awareness lecture on dementia was held at the CMIK in Novigrad, 
attracting a significant number of interested citizens. The lecture was delivered by Dea Salamon Novaković, a 
Novigrad native, who holds a Master’s degree in Physiotherapy and is a doctoral candidate in neuroscience.  

The lecture aimed to raise public awareness on dementia by explaining the differences between normal and 
pathological ageing, the functioning of the brain, and age-related changes. Dementia was highlighted as a 
“pandemic of the modern age”, with particular emphasis placed on the importance of early recognition of 
symptoms and timely support for people living with dementia. Through the presentation, participants gained 
practical information on maintaining brain health and on appropriate approaches to interacting with persons 
with dementia. The key messages of the lecture stressed that “the brain remembers love” and that “the greatest 
remedy for dementia is closeness, warmth, and humanity”. 
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Activity: Preparation and publication of an informative 
article 

Type of event 
(online/offline): 

Online 

Target reached: Statistics below 
 

An informative article was prepared and published on the official website of the City of Novigrad–Cittanova, 
while an extended version (native article) was disseminated through local news portals and newspapers. 

1. NAŠA BUJŠTINA 

WEB PAGE 

https://www.nasabujstina.com/vijesti_info/kad-roditelji-pocnu-zaboravljati-kako-prepoznati-demenciju-i-
pruziti-

https://www.nasabujstina.com/vijesti_info/kad-roditelji-pocnu-zaboravljati-kako-prepoznati-demenciju-i-pruziti-podrsku/20496?fbclid=IwY2xjawM3OA1leHRuA2FlbQIxMABicmlkETFUV0x1QzBmZ1FCWlF5akZHAR4x1JJn6ThbZsE7IJQGuF8h2pwnR4gt-5-95sPOgTtdCiHS-Ks0KOAwvATLsw_aem_Jv-9bnQz5dejwim1-TSRvQ
https://www.nasabujstina.com/vijesti_info/kad-roditelji-pocnu-zaboravljati-kako-prepoznati-demenciju-i-pruziti-podrsku/20496?fbclid=IwY2xjawM3OA1leHRuA2FlbQIxMABicmlkETFUV0x1QzBmZ1FCWlF5akZHAR4x1JJn6ThbZsE7IJQGuF8h2pwnR4gt-5-95sPOgTtdCiHS-Ks0KOAwvATLsw_aem_Jv-9bnQz5dejwim1-TSRvQ
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podrsku/20496?fbclid=IwY2xjawM3OA1leHRuA2FlbQIxMABicmlkETFUV0x1QzBmZ1FCWlF5akZHAR4x1JJn6Thb
ZsE7IJQGuF8h2pwnR4gt-5-95sPOgTtdCiHS-Ks0KOAwvATLsw_aem_Jv-9bnQz5dejwim1-TSRvQ 

 

Statistics 

 
SOCIAL MEDIA 

 
 

Statistics 

  
 

https://www.nasabujstina.com/vijesti_info/kad-roditelji-pocnu-zaboravljati-kako-prepoznati-demenciju-i-pruziti-podrsku/20496?fbclid=IwY2xjawM3OA1leHRuA2FlbQIxMABicmlkETFUV0x1QzBmZ1FCWlF5akZHAR4x1JJn6ThbZsE7IJQGuF8h2pwnR4gt-5-95sPOgTtdCiHS-Ks0KOAwvATLsw_aem_Jv-9bnQz5dejwim1-TSRvQ
https://www.nasabujstina.com/vijesti_info/kad-roditelji-pocnu-zaboravljati-kako-prepoznati-demenciju-i-pruziti-podrsku/20496?fbclid=IwY2xjawM3OA1leHRuA2FlbQIxMABicmlkETFUV0x1QzBmZ1FCWlF5akZHAR4x1JJn6ThbZsE7IJQGuF8h2pwnR4gt-5-95sPOgTtdCiHS-Ks0KOAwvATLsw_aem_Jv-9bnQz5dejwim1-TSRvQ
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WEB PAGE 

https://www.istriaterramagica.eu/novosti/kako-prepoznati-prve-znakove-demencije-i-pomoci-roditeljima-
predavanje-i-brosura-u-novigradu/  

 
 FACEBOOK 

 
Statistics 

Web page 200 page views, Facebook 2000 views. 

1. GLAS ISTRE  

WEB PAGE 

https://www.glasistre.hr/istra/2025/09/24/kako-prepoznati-demenciju-i-pruziti-podrsku-1024110  

https://www.istriaterramagica.eu/novosti/kako-prepoznati-prve-znakove-demencije-i-pomoci-roditeljima-predavanje-i-brosura-u-novigradu/
https://www.istriaterramagica.eu/novosti/kako-prepoznati-prve-znakove-demencije-i-pomoci-roditeljima-predavanje-i-brosura-u-novigradu/
https://www.glasistre.hr/istra/2025/09/24/kako-prepoznati-demenciju-i-pruziti-podrsku-1024110
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2. OTHER 

RADIO EUROSTAR – WEB  PAGE 

https://www.eurostarumag.hr/novosti/detaljno/kako-prepoznati-demenciju-i-pruziti-podrsku-besplatno-
predavanje-u-novigradu  

TIRAMOLA WEB PAGE 

https://tiramola-media.info/vijest/iz-projekta-adrinclusive-predavanje-za-obitelji-koje-se-suocavaju-s-
demencijom/8669  

 

 

3. PRINT 

 
 
 
 

Activity: Printing and distribution of postcards 
Type of event 
(online/offline): 

Offline 

Target reached: N/A 
 

Printing and distribution of postcards, which were made available to the general public at the Tourist Board 
Office of Novigrad. The target audience included not only local residents but also tourists and visitors who 
accessed the Tourist Board premises. 

 

https://www.eurostarumag.hr/novosti/detaljno/kako-prepoznati-demenciju-i-pruziti-podrsku-besplatno-predavanje-u-novigradu
https://www.eurostarumag.hr/novosti/detaljno/kako-prepoznati-demenciju-i-pruziti-podrsku-besplatno-predavanje-u-novigradu
https://tiramola-media.info/vijest/iz-projekta-adrinclusive-predavanje-za-obitelji-koje-se-suocavaju-s-demencijom/8669
https://tiramola-media.info/vijest/iz-projekta-adrinclusive-predavanje-za-obitelji-koje-se-suocavaju-s-demencijom/8669
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4.3  PP 3 - Maratona Alzheimer Foundation 

 

Activity: Distribution of 3.000 copies of brochure and 
postcards  

Type of event 
(online/offline): 

Offline 

Target reached: 3.000  
 

During the summer period (August and September 2025) we distributed 3.000 copies of the informational 
brochure “How can I organise a vacation for people with Alzheimer and dementia?” and postcards at: general 
practitioners and geriatricians’ offices, “Case della Salute” in the Cesena – Valle del Savio area, Pharmacies in 
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Cesena and Cesenatico, senior associations and recreational clubs in Cesena and Cesenatico, Hotels in 
Cesenatico, Beach establishment in Cesenatico, Tourism info points in Cesenatico. 
 

       
 
 

 

Activity: National Forum of Alzheimer Cafés 
Type of event 
(online/offline): 

Offline 

Target reached: 200 
 

Within this event, organised by FMA in Cesenatico on September 8th and 9th, project partner included a 
workshop to present the ADRINCLUSIVE project and the awareness and promotional campaign for inclusive 
tourism. 
The stakeholders who participated in forum where: Italian Alzheimer associations, medical professionals, 
family caregivers, public institutions’ representatives, tourism operators. 
Each participant has received a copy of the ADRINCLUSIVE brochure, and several printed copies of the 
handbook “How can I organise vacations for people with dementia and Alzheimer?” (in Italian) will be available for 
consultation. 
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Activity: Alzheimer Marathon 
Type of event 
(online/offline): 

Offline 

Target reached: 6.500 
 
During the event promotion, the ADRINCLUSIVE project has been highlighted in both online and offline 
materials. 
A copy of the brochure has been included in the race kits of all Half Marathon participants (1,000), Virtual 
Participants (300) and distributed to all Alzheimer March participants (4,500) with the help of volunteers and 
an "ADRINCLUSIVE INFOPOINT" set up in the event village at Parco di Levante in Cesenatico. 
 
VIDEO: Maratona Alzheimer 2025: GRAZIE A TUTTI 
 
  

https://www.youtube.com/watch?v=H9EIbTxw5HI


 

 
22 

   

 
 

Activity: Widespread Marathon 
Type of event 
(online/offline): 

Offline 

Target reached: 4.000 
 
The Diffused Alzheimer Marathon is a national awareness and fundraising initiative that took place in 80 Italian 
squares throughout the month of September. Organized by the Alzheimer Marathon Foundation in 
collaboration with affiliated Alzheimer associations, it promotes the activities of local associations and provides 
information about the disease. 
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Activity: 35th Alzheimer Europe Conference 
Type of event 
(online/offline): 

Offline 

Target reached: 1.000 
 

The 35th Alzheimer Europe Conference was held in Bologna, Italy from 6–8 October 2025. It is a major annual 
event focused on dementia care, research and policy. Under the theme “Connecting science and communities: 
the future of dementia care” it brought together scientists, health and social care professionals, policymakers, 
people living with dementia, carers, advocates and industry representatives. The conference featured over 800 
presenters and attracted more than 1,500 delegates from 48 countries. Thei President, Stefano Montalti, during 
his speech, presented the ADRINCLUSIVE project and its objectives. 
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Activity: 3rd World Summit on Accessible Tourism 
Type of event 
(online/offline): 

Offline 

Target reached: 400 
 

Fondazione Maratona Alzheimer attended the 3rd World Summit on Accessible Tourism: Destinations for All, held 
in Turin from October 5–7, 2025, where the ADRINCLUSIVE project was showcased. This prestigious 
international event brought together key stakeholders committed to advancing inclusive and accessible 
tourism worldwide. As part of the dissemination activities, a dedicated poster prepared by PI RERA SD was 
presented to visually illustrate the project and its commitment to promoting inclusive travel experiences. The 
summit offered an important opportunity to engage with international partners and actively contribute to the 
global discussion on making tourism accessible to everyone. 

 

  
 

 

 Activity: E-mail marketing campaign 
Type of event 
(online/offline): 

Online 

Target reached: 3.636 
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Newsletter 15 October 2025: The newsletter reports on "A Holiday You'll Never Forget," an initiative that 
involved 70 participants in September 2025 and is part of the European Interreg Italy-Croatia ADRINCLUSIVE 
project, created to promote accessible tourism for people with dementia and Alzheimer's and their caregivers. 

Report: 

 
Call to action: watch the video find out more and download useful materials with link to the dedicated page on 

the website. 

 

EMAILS STRUCTURE 



 

 
26 

   

 

 

 

Newsletter 27 October 2025: The newsletter promotes two training sessions on November 4 and 11, 2025, at 
the ADAC Training Center in Cesenatico. These sessions will explore the sector's opportunities and improve the 
reception of vulnerable individuals. The newsletter also discusses how accessible and inclusive tourism is 
currently a rapidly growing sector. Despite an estimated potential of €27 billion annually, people with 
disabilities currently generate only €1.3 billion in tourism spending in Italy, highlighting a wide gap due to 
structural and cultural barriers. 
   
Many people, especially those living with a family member with dementia, avoid traveling for fear of not finding 
adequate services and reassuring environments outside their usual routine. A positive example is the initiative 
promoted by the Alzheimer's Marathon Foundation in Cesenatico, which organizes holidays dedicated to 
people with Alzheimer's and their families. This experience has evolved into the European ADRINCLUSIVE 
project, with the aim of developing a truly inclusive tourism model. 

 
Report: 

 
 
EMAILS STRUCTURE 

Activity: E-mail marketing campaign 
Type of event 
(online/offline): 

Online 

Target reached: 3.464 
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Activity: FaceBook post 31 May, 2025 
Type of event 
(online/offline): 

Online 

Target reached: 945 
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17 likes 

 

Activity: Instagram post 31 May, 2025 
Type of event 
(online/offline): 

Online 

Target reached: 1052 
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Activity: FaceBook shared post 06 June, 2025 
Type of event 
(online/offline): 

Online 

Target reached: 498 
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Web site 
https://www.maratonaalzheimer.it/it/fondazione-maratona-alzheimer/adrinclusive-project/ 
 
https://www.maratonaalzheimer.it/it/news/adrinclusive-formazione-turismoinclusivo/ 

 
 

4.4 PP 4 - Healthy City Hrvatska 

Activity: A series of workshops at the “Lučac” Home for the 
Elderly and Disabled in Split, Croatia 

Type of event 
(online/offline): 

Offline 

Target reached: 11 
 

Awareness-Raising and Engagement Activities: Zdravi grad (Healthy City) 
In recognition of Alzheimer’s Awareness Month, Zdravi grad (Healthy City) actively contributed to the global 
effort to raise awareness, reduce stigma, and provide support for individuals and families affected by 
Alzheimer’s disease and other forms of dementia. 
As part of this initiative, Zdravi grad launched a series of workshops at the “Lučac” Home for the Elderly and 
Disabled in Split, Croatia. The workshops focused on cognitive stimulation through memory exercises designed 
to support mental function and enhance overall quality of life for elderly residents. 

https://www.maratonaalzheimer.it/it/fondazione-maratona-alzheimer/adrinclusive-project/
https://www.maratonaalzheimer.it/it/news/adrinclusive-formazione-turismoinclusivo/
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The implementation of these workshops was made possible through the collaboration and support of the staff 
at the Lučac Home, including a nun, a social worker, tourist guide and dedicated caregivers, whose engagement 
played a key role in connecting with and supporting the participants. 
These activities also represent the starting point of a broader initiative: a pilot holiday planned for spring 2026 
in collaboration with PI RERA SD, aimed at the residents of the Lovret Home for the Elderly. The objective of 
this pilot is to provide an inclusive travel experience that promotes rest, social inclusion, and emotional well-
being for people living with dementia. 
Through these actions, the ADRINCLUSIVE project continues to promote a future in which all individuals - 
regardless of cognitive ability - can live with dignity, compassion, and access to enriching life experiences. 

DAY 1: 3 September, 2025 

● Ice-breaking and warm-up activities to establish trust 
● Guided debate based on a short video (groups “for” and “against”) 
● Creation of a “Life Journey Map” in small groups 
● Relaxation activities to close the day 

  

    

DAY 2: 18 September, 2025 
● Warm-up association game 
● Light physical relaxation with music, religious program 
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DAY 3: 18 September, 2025 
● “Necktie game” for warm-up and group cohesion 
● Story-finishing activity stimulating creativity 
● Empathy game – practicing different roles 
● Dance-based relaxation exercise  

   

DAY 4: 23 September, 2025 
● “Who is Who” warm-up introduction game 
● Reflection on previous days – How did these activities affect me? 
● Paired or small-group discussions: “What small things could improve my quality of life?” 
● Final relaxation and farewell 
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Activity: E-mail campaign 
Type of event 
(online/offline): 

Online 

Target reached: 2.596 

Duration: September 2025 
Total contacts reached: 2,596 
Total replies: 51 (reply rate: 2%) 
Positive replies: 11 (21.6% of total replies) 

The email campaign was implemented with the objective of raising knowledge and awareness about inclusive 
tourism for people with dementia and Alzheimer’s disease. The email message encouraged the target audience 
(tourism sector, public authorities, social service etc.) to read the brochure, to express interest in participating 
in the training activity (A2.4.) planned for the end of the year, focused on how to approach people with dementia 
in tourism and how to organize and provide holidays for them, and to express interest in organizing holidays 
for people with dementia and Alzheimer’s disease. 

For active engagement, the message included information about the project, with references to the project 
webpages, a short section on inclusive tourism for people with dementia and Alzheimer’s disease, a link to the 
brochure, and a brief text inviting interest in the training and in participating in or organizing inclusive holidays. 

EMAILS STRUCTURE 

Subject: 
 {{RANDOM | 
 Inclusive Tourism and {{CompanyName}}? | 
 How to Include Inclusive Tourism in {{CompanyName}}? | 
 Can {{CompanyName}} Be Part of Inclusive Tourism? | 
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 An Inclusive Approach in Tourism | 
 Participation in Inclusive Tourism for {{CompanyName}} | 
 Inclusive Tourism – A Practical Example | 
 New Tourism Models for {{CompanyName}} 
 }} 

 

Email Body: 

{{RANDOM | Dear | Hello | Good day }} {{firstName}}, 

{{RANDOM | 
 Are you interested in models of inclusive tourism? | 
 Wondering how {{CompanyName}} can become part of inclusive tourism? | 
 Is inclusive tourism relevant for {{CompanyName}}? | 
 Are you considering developing inclusive tourism in {{CompanyName}}? | 
 Inclusive tourism – could it be applicable to your organization? | 
 Would you be interested in joining inclusive tourism initiatives? 
 }} 

As part of the EU project ADRIAINCLUSIVE, we have developed a guide on how to organize holidays for 
people with dementia and Alzheimer’s disease: 

 Brochure – How to Organize a Holiday → [LINK] 

In November, we plan to organize a training for tourism professionals – focused on how to implement 
inclusive tourism and integrate it into existing offers. 

In spring 2025, we will organize a pilot trip for residents of the Lovret Care Home as an example of an 
inclusive programme in real conditions, and we are looking for partners to participate in its 
implementation. 

{{RANDOM | 
 If you are interested in the training or participation in the programme, feel free to contact us. | 
 Interested in the training or joining the programme? Get in touch with us. | 
 If you’d like to learn more about the training or programme – contact us. | 
 Would you like to find out how to participate in the training or programme? We’re here for more information. 
| 
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 We’re open to any questions if you’re interested in the training or participation. | 
 Feel free to reach out if you’d like more information about the training and spring programme. 
 }} 

Kind regards, 

 — 
 Zdravi Grad – Project Team 

The ADRIAINCLUSIVE project is co-financed by the European Regional Development Fund under the Interreg Italy–
Croatia Cross-Border Cooperation Programme. 
The project is co-financed by the Office for Cooperation with NGOs of the Government of the Republic of Croatia. 
The content of this publication is the sole responsibility of Zdravi Grad. 

 

FOLLOW-UP EMAIL (after 3 days, if no response) 

{{RANDOM | Dear | Hello | Good day }} {{firstName}}, 

Just checking if you had a chance to see our previous email about the training and inclusive tourism 
programme. 

{{RANDOM | 
 If you’re interested, feel free to contact us. | 
 We’re here if you’d like more information. | 
 Let us know if this might be relevant to you. 
 }} 

— 
 Zdravi Grad – Project Team 

The ADRIAINCLUSIVE project is co-financed by the European Regional Development Fund under the Interreg Italy–
Croatia Cross-Border Cooperation Programme. 
 The project is co-financed by the Office for Cooperation with NGOs of the Government of the Republic of Croatia. 
 The content of this publication is the sole responsibility of Zdravi Grad. 
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Campaign results 

Phase Emails sent Replies Reply rate Identified opportunities 

Step 1 – Initial outreach 2,596 15 0.58% 3 

Step 2 – Follow-up 2,151 36 1.67% 6 

Analysis 

The overall reply rate of 2% is considered satisfactory for B2B communication campaigns. A positive reply rate 
of 21.6% indicates strong message relevance and demonstrates genuine interest from the target audience. The 
campaign resulted in 11 concrete business opportunities and further communication with relevant partners. 

 

STAKEHOLDERS LIST 
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 https://docs.google.com/spreadsheets/d/17bnw00Y83KdkRVNkfQeTppExDVQgscFc0-
XGkaQn01w/edit?gid=435558657#gid=435558657 

   
Activity: FaceBook campaign 
Type of event 
(online/offline): 

Online 

Target reached: 69.771 
 

https://docs.google.com/spreadsheets/d/17bnw00Y83KdkRVNkfQeTppExDVQgscFc0-XGkaQn01w/edit?gid=435558657#gid=435558657
https://docs.google.com/spreadsheets/d/17bnw00Y83KdkRVNkfQeTppExDVQgscFc0-XGkaQn01w/edit?gid=435558657#gid=435558657
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Duration: 1–30 September 2025 
Objective: To raise awareness about inclusive tourism and distribute an informational brochure via social 
media (Meta platforms). 

The Facebook campaign was implemented with the objective of increasing knowledge and public awareness 
about inclusive tourism for people with Alzheimer’s disease and dementia, targeting the general public and 
promoting understanding and empathy towards this group. The main theme of the campaign was the 
promotion of the Month of Alzheimer’s and Other Forms of Dementia, with message development supported 
by a reference to the post from the first project workshop. 

The campaign aimed to raise general awareness that people with Alzheimer’s disease and other forms of 
dementia can also travel and go on holiday, and to encourage tourism operators to develop services in this 
area, thereby contributing to sustainable tourism. It also highlighted that inclusive tourism can help extend the 
tourist season and shift focus away from highly frequented destinations, for example by promoting off-season 
travel or tourism in less-exploited inland areas such as the Dalmatian hinterland. 

The campaign focused on emphasizing inclusive tourism for people with Alzheimer’s disease and other forms 
of dementia, using the ADRINCLUSIVE brochure explaining how to organize a holiday for people with dementia. 
Campaign materials included the ADRINCLUSIVE postcards and brochure prepared for the project, and, when 
necessary, free photos from the internet. 

META CAMPAIGN STRUCTURE 

 

🟦 Facebook Ad #1 

Text: 

👣 People with dementia also want to go on holiday. 
 Their moments of relaxation, social connection, and time in nature are just as valuable as anyone else’s. 
 But to make this possible – we need to include them. 

Tourism that includes people with Alzheimer’s and other forms of dementia can be more sustainable, more 
meaningful, and more connected to the community. 
 💡 Instead of crowds – the Dalmatian hinterland. Instead of barriers – accessibility. 

📘 Download the brochure on organizing inclusive holidays and see what it looks like in practice: 
 👉 Download brochure: [LINK] 
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🟦 Facebook Ad #2 

Text: 

🧠 Dementia does not mean the end of an active life. 
 People with Alzheimer’s and similar cognitive difficulties can enjoy holidays – if we make it possible. 

The ADRIAINCLUSIVE project is developing inclusive tourism models that enable safe and meaningful 
travel. 
 🎯 This kind of tourism can help extend the tourist season and encourage the development of destinations 
beyond the main routes. 

📘 See the brochure and learn what an inclusive approach to tourism looks like: 
 👉 Download brochure: [LINK] 
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Overall Results 

Indicator Result 

Reach 69,771 people 

Impressions 95,578 

Unique link clicks 70 

Demographic Analysis 

Age group Reach Clicks Page views 

25–34 16,974 20 9 
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35–44 15,982 13 4 

65+ 9,055 14 2 

Other age 
groups 

Less relevant / lower 
engagement 

— — 

The 25–34 age group showed the highest engagement and number of link interactions, confirming that 
younger audiences are more responsive to topics related to social inclusion and innovative forms of tourism. 

Advertisement Performance 

Advertisement Reach Clicks Page views 

Postcard 3 44,089 47 16 

Postcard 2 19,214 15 3 

Postcard 1 20,490 8 — 

The “Postcard 3” ad achieved the best results, generating almost two-thirds of all clicks, suggesting more 
effective creative design and clearer message delivery. 
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4.5 PP 5 - AFAM Alzheimer Uniti Marche Organization 

Activity: Distribution of 3,000 copies of brochures and 
postcards 

Type of event 
(online/offline): 

Offline 

Target reached: 3,000+  
 

As part of the Cross-border raising awareness campaign, AFAM Alzheimer Uniti Marche distributed 3,000 copies 
of the informational brochure “How can I organise a vacation for people with Alzheimer’s and dementia?” and 
related postcards during all awareness events organised within the framework of the project, as well as 
throughout the regular activities carried out by AFAM in the Marche region. 

The materials were shared with families, caregivers, tourism operators, healthcare professionals, and local 
stakeholders. In addition, the brochure was disseminated through the national network of AFAM Italia, which 
further extended its outreach across different Italian regions, amplifying the visibility and impact of the 
ADRINCLUSIVE model at national level. 

This action contributed to strengthening awareness about inclusive tourism solutions and promoting practical 
guidance for organising accessible holidays for people with dementia. 

 

Activity: 35th Alzheimer Europe Conference – Bologna 
Type of event 
(online/offline): 

Offline 

Target reached: 1000+ 
 

During the 35th Alzheimer Europe Conference held in Bologna (6–8 October 2025), AFAM Alzheimer Uniti 
Marche organised and conducted a dedicated panel focused on inclusive holidays and sustainable tourism for 
people living with dementia. 

The panel addressed the right to travel as a matter of dignity and social inclusion, presenting the experience 
developed within ADRINCLUSIVE and highlighting how inclusive tourism can contribute not only to wellbeing 
but also to sustainable territorial development. The session brought together professionals, researchers, 
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associations, and policymakers from across Europe, positioning ADRINCLUSIVE as a concrete example of social 
innovation in tourism. 

Through this contribution, AFAM strengthened the European dimension of the project and facilitated dialogue 
between the tourism and dementia-care sectors at international level. 

 
 

 

Activity: Local Awareness Event: Territori accoglienti – 
Turismo accessibile, cammini e autonomie possibili 

Type of event 
(online/offline): 

Offline 

Target reached: 29 

On 18th of December, 2025, AFAM organised the public event “Territori accoglienti – Turismo accessibile, cammini 
e autonomie possibili” in Matelica (Macerata), aimed at raising awareness within the local territory about 
accessible and inclusive tourism models. 

The initiative engaged caregivers, citizens, tourism operators and social service providers in a dialogue on how 
to create welcoming environments and meaningful travel experiences for people with dementia. The event 
contributed to strengthening local networks and fostering a more inclusive tourism culture at community level. 
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Activity: Participation in BIT – Borsa Internazionale del 
Turismo (Milan) 

Type of event 
(online/offline): 

Offline 

Target reached: 1000+ 
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AFAM participated in the Borsa Internazionale del Turismo (BIT) in Milan (9-11th February, 2026) as a guest at 
the Regione Marche stand under the initiative “Marche For All”. During the event, AFAM presented its experience 
in organising inclusive holidays for people with dementia, highlighting the ADRINCLUSIVE project as a 
structured and replicable model. 

This participation allowed AFAM to reach a professional tourism audience, including destination managers, 
travel agencies, and institutional representatives, reinforcing the economic and sustainable tourism dimension 
of the project. 

  
 

Activity: èTV Marche  
Type of event 
(online/offline): 

Online 

Target reached: 1000+ 

The regional broadcaster èTV Marche dedicated a television report to the ADRINCLUSIVE project, featuring 
AFAM’s presentation of the project objectives and opportunities, including the training activities for tourism 
and welfare operators. 

The TV coverage contributed to expanding public awareness beyond the immediate project network, reaching 
a wider regional audience and reinforcing the visibility of inclusive tourism as a strategic opportunity for the 
territory. 

Video available here: https://www.facebook.com/reel/2411018149347307 

https://www.facebook.com/reel/2411018149347307
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Activity: Video production of the pilot action 
Type of event 
(online/offline): 

Online 

Target reached: 1000+ 

AFAM produced a video documenting the inclusive holiday experience implemented within ADRINCLUSIVE. The 
video highlights practical aspects of organising a dementia-friendly holiday, testimonies, and the emotional and 
social impact of the experience on participants and caregivers. 

The audiovisual format enabled broader dissemination of the project’s values and practical approach, serving 
both as an awareness tool and as an advocacy instrument. 

Video available here: https://youtu.be/QA8c740USxs?si=Ed8ip1eRfV7MUsCL  

 

Activity: Podcast Series: “Una vacanza indimenticabile 
diventa voce”  

Type of event 
(online/offline): 

Online 

Target reached: 100 

AFAM, in collaboration with Radio Incredibile, developed a podcast series titled “Una vacanza indimenticabile 
diventa voce”, as part of the ADRINCLUSIVE project. The series narrates the inclusive holiday experience through 
a sound journey, giving voice to participants, caregivers, and professionals involved. 

This innovative communication format broadened the campaign’s reach and diversified its communication 
channels, contributing to a deeper emotional engagement with the topic of inclusive tourism for people with 
dementia. 

All episodes available here: https://www.radioincredibile.com/?s=una%20vacanza%20indimenticabile%20 

 
 

 

4.6 PP 7 - Public Institution RERA SD for coordination and development of Split 
Dalmatia County 

https://youtu.be/QA8c740USxs?si=Ed8ip1eRfV7MUsCL
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Activity: Event 1: 
Two workshops on social and environmental 
sustainability and social innovation – Split, Croatia 

Type of event 
(online/offline): 

Offline 

Target reached: Number of participants: 15 
Activity: Event 2: 

Online Awareness Campaign 
Type of event 
(online/offline): 

Online 

Target reached: The campaign achieved a total of 1,265 views, representing 
a 191% increase compared to the previous month. 
Additionally, platform analytics recorded 77 user 
interactions (likes, shares, comments), marking a 
significant 600% increase from the previous 31-day period. 
 
Official project website metrics were tracked through the 
Matomo platform for the month of September – analytics are 
presented below. 

 
 

4.6.1 Implemented Activities 
• Local workshops with caregivers and tourism providers 

• Public info sessions in collaboration with healthcare institutions 

• Social media campaign targeting regional audiences 

 

Two workshops on social and environmental sustainability and social innovation – Split, Croatia 
On 10 December 2025, PI RERA SD participated in two workshops on social and environmental 
sustainability and social innovation held in Split. The events were organized by the National Foundation for 
Civil Society Development and the Split-Dalmatia County as part of the 3P4SSE Interreg Central Europe project. 

As part of the pilot testing of a jointly designed curriculum, the sessions offered an engaging and collaborative 
environment. Participants worked in groups, mapped stakeholders, analyzed challenges, and co-created 
solutions using participatory learning methods. 

Project partners were delighted to present ADRINCLUSIVE - a project connecting the tourism and social sectors 
to develop inclusive tourism services and dementia-friendly destinations. Through joint strategies, pilot actions, 
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and digital tools, ADRINCLUSIVE is building a network that ensures equal access to tourism and improves the 
quality of life for people with dementia and their caregivers. 

 
 
Online Awareness Campaign – Alzheimer's Awareness Month (September) 
As part of Alzheimer's Awareness Month, PI RERA SD implemented a targeted online social media campaign in 
September to raise awareness about inclusive tourism within the framework of the ADRINCLUSIVE project. 
The campaign featured a series of visually appealing, custom-designed graphics created specifically for the 
project, aimed at informing the public, encouraging engagement, and promoting the message that inclusive 
travel should be accessible to everyone - regardless of ability. 
The core objective was to help normalize inclusive travel by challenging existing barriers and perceptions. 
ADRINCLUSIVE project partners firmly believe that the joy of exploration should not be a privilege reserved for 
a few, but a fundamental right for all. 
Through focused and carefully curated messaging, the campaign cultivated a more inclusive travel culture by 
showcasing real solutions and practical strategies that enhance accessibility in tourism. Special emphasis was 
placed on tools and approaches that support individuals with cognitive challenges in discovering, selecting, and 
booking suitable travel experiences more easily. 
This initiative marked a step forward in building awareness, driving change, and fostering a more equitable 
tourism environment across the Adriatic region. 
As part of the campaign, social media posts actively encouraged the target audience to visit the ADRINCLUSIVE 
project website. In particular, followers were directed to explore the Guidelines for Inclusive Tourism 
Professionals available on the site. These resources provide practical advice and tools to support tourism 
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providers in creating more accessible and inclusive experiences for all travellers, including those with cognitive 
or physical challenges. 
Below are the custom-made visuals developed specifically for the ADRINCLUSIVE social media campaign, 
designed to effectively communicate key messages and engage the audience during Alzheimer’s Awareness 
Month. 
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The online social media campaign implemented in September, as part of Alzheimer's Awareness Month, proved 
to be highly successful in reaching and engaging the target audience. The campaign featured visually appealing 
and carefully curated content, tailored to raise awareness about inclusive tourism and cognitive accessibility. 
As a result, the campaign achieved a total of 1,265 views, representing a 191% increase compared to the 
previous month. 
Additionally, platform analytics recorded 77 user interactions (likes, shares, comments), marking a 
significant 600% increase from the previous 31-day period. These metrics clearly indicate that the campaign 
resonated with the audience and effectively amplified the visibility of the ADRINCLUSIVE project and its key 
messages. 
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As the communication lead, PI RERA SD plays an essential role in supporting project partners across all 
communication and dissemination activities. The partner is responsible for the design and development of a 
variety of visuals and promotional materials tailored to meet the specific needs of events and outreach 
initiatives. This includes the creation of event-specific graphics, posters, brochures, and social media visuals, all 
aligned with the project’s visual identity and communication strategy. PI RERA SD also ensures consistency in 
messaging and branding across all channels, contributing to the overall visibility and professional presentation 
of the project. In addition to material production, PI RERA SD offers ongoing support to partners in the planning 
and execution of communication tasks before, during, and after events, thereby reinforcing the project's impact 
and stakeholder engagement. 
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Official project website metrics: 

 

Official project website metrics were tracked through the Matomo platform for the month of September. The 
data shows the number of visitors to the site as well as their countries of origin. The platform also provides 
insights into user interactions, including document downloads and other actions performed on the website. 
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4.6.2 Strategy & Channels Used 
• Facebook and Instagram for visual storytelling 

• Printed brochures distributed on events 

• Collaboration with other institutions  

 

4.6.3 Materials Produced or used  

• Flyers, Infographics, Brochures  

• Video  

• Impact & Reach: 21,000+ participants in live events and 89,000+ social media engagements 

• Strengthened cooperation between tourism and welfare sectors  

 
Development and dissemination of informational materials 
As part of the Cross-border raising awareness campaign, PI RERA SD designed and prepared a brochure 
titled "How Can I Organise a Vacation for People with Alzheimer’s and Dementia?" in three languages: English, 
Italian, and Croatian. The brochure offers a practical, step-by-step guide for planning inclusive holidays that are 
specifically tailored to the needs of individuals living with Alzheimer’s disease and other forms of dementia. It 
serves as a valuable resource for caregivers, tourism professionals, and family members seeking to ensure a 
safe, comfortable, and enjoyable travel experience for this vulnerable group. 
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In addition to the brochure, PI RERA SD also produced a set of visually appealing postcards. These postcards 
artistically portray the concept of inclusive tourism for people with dementia, conveying messages of 
accessibility, empathy, and the joy of travel. 
Both the brochure and the postcards were disseminated during various project events and public activities, 
contributing to the overall impact of the Cross-border campaign and enhancing the visibility of the 
ADRINCLUSIVE project’s key messages. 
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Event participation 
PI RERA SD and Fondazione Maratona Alzheimer attended the 3rd World Summit on Accessible 
Tourism: Destinations for All, held in Turin from October 5–7, 2025, where the ADRINCLUSIVE project was 
proudly featured. This prestigious global event gathered key stakeholders committed to promoting inclusive 
and accessible travel experiences. As part of its communication efforts, PI RERA SD prepared an eye-catching 
poster to visually present the project and commitment to promoting inclusive tourism. The event provided a 
valuable opportunity to connect with international stakeholders and contribute to the global dialogue on 
making travel accessible to all. 
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5. Conclusion 
The Raising Awareness Toolkit demonstrates the collective commitment of project partners to fostering 
inclusive tourism environments. By engaging diverse stakeholders and producing multilingual, accessible 
materials, the partnership contributes meaningfully to the European discourse on accessibility and innovation 
in tourism. 

All materials produced will be used in the future promotional activities of the project. 


