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1. Introduction

1.1 Envisaged activity in Application form of the project

This document outlines the activities undertaken by the partnership to promote inclusive and accessible
tourism through a coordinated awareness-raising strategy. Adopting an integrated approach, the partnership
identified key target groups, defined communication objectives, and selected the most effective channels and
tools to reach them. Awareness campaigns were tailored to three distinct stakeholder groups:

- Relatives of individuals with dementia and cognitive decline, as well as institutions, organizations, and
volunteer associations working with these groups - with the aim of promoting inclusive and sustainable tourism
offer.

- Local communities, citizens, and general public, to foster greater understanding and hospitality toward
travellers with accessibility needs;

- Stakeholders across tourism, welfare, and governance sectors - including tourist operators, tourism boards,
hospitality providers, healthcare professionals, and policy makers - to encourage uptake of innovative and
inclusive tourism models.

The campaigns focused on cultivating a more inclusive travel culture by implementing targeted actions that
highlight accessibility in tourism. Special emphasis was placed on showcasing tools and strategies that enable
individuals with cognitive challenges to more easily discover and book suitable travel experiences. Each partner
carried out localized activities, both online and offline, demonstrating the benefits of adopting this new model.
Communication materials were produced in national languages and English, ensuring broad reach and impact.

1.2 Description of deliverable

The document will include materials developed as part of the awareness-raising campaigns, providing a
detailed overview of the activities carried out, the strategic approach and communication channels used to
engage the identified target groups. It will also highlight the impact of these actions and their contribution to
the broader discourse on inclusive tourism models.

2. Objectives of the Awareness Campaign

. Promote inclusive and sustainable tourism offer tailored to accessibility needs
. Raise public awareness and foster hospitality among local communities
. Engage stakeholders across tourism and welfare sectors
. Contribute to the broader debate on inclusive tourism practices in Europe
4
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3. Target Groups (TGs) Identified

. Relatives and caregivers of people with dementia

. Institutions, organizations, and volunteer associations working with affected groups
. Local communities and general public

. Tourism operators, hospitality providers, healthcare professionals, and policymakers

The general public was reached through a social media campaign that achieved a total of 1,265 views and 77
user interactions (likes, shares, and comments). More details can be found under “Online Awareness
Campaign” in the report.

4. Partner Contributions

Each section below summarizes the activities carried out by individual partners.

Example for Each Partner prepared in PI RERA chapter

4.1 LP - Municipality of Brindisi
Activity: Intergenerational  workshop for  Alzheimer's
awareness with children
Type of event Offline and online
(online/offline):
Target reached: 52 children + 6 educators

This event was first activity of broader local awareness-raising campaign implemented by the Municipality of
Brindisi. As part of the “Tutto é Possibile” Summer Campus promoted by the Municipality of Brindisi and
managed by the cooperative Socioculturale, a powerful intergenerational experience took place on Wednesday,
9 July 2025 at Parco Cesare Braico. The initiative brought together children and teenagers from the summer
camp and four elderly guests from the Alzheimer Day Centre of Cellino San Marco. The goal was to promote
inclusion and empathy through shared moments of creativity, dialogue, and joy.

5
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Throughout the day, participants engaged in interactive activities such as traditional singing and dancing,
handmade orecchiette workshops, expressive and creative painting, and a touching storytelling moment on
“What grandma/grandpa means to me”. The younger participants were invited to reflect on the role of the elderly
in their lives and in society, and on how values have changed over time.

The true heart of the workshop laid in listening and reflection. The four elderly guests Filomena, Luigi, Tonino,
and Giacomina shared their memories, emotions, and even a few precious “secrets” with the children and
teenagers, who responded with genuine interest, tenderness, and warmth. It was a moment of mutual
exchange, where generations met not only in space but in spirit.

To the young ones were entrusted deep life lessons; to the elderly, moments of active and sincere listening.
This is the kind of true exchange that must be encouraged, preserved, and celebrated.

In addition, to maximise visibility and reach a wider audience beyond the on-site participants, the Municipality
of Brindisi produced one promotional video dedicated to this event. Conceived as a dissemination and
advocacy tool, the video showcased - through images and short interview excerpts with the organisers - the
key moments of interaction and exchange between children and older adults, reinforcing awareness of the
importance of inclusive relational environments also for people living with dementia and their families. The
video was published on the ADRINCLUSIVE project Facebook page and was further boosted through a
sponsored post, in order to extend the campaign’s outreach and engage a broader community of citizens and
stakeholders.
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Activity: Participation as speaker in 35th European Conference
on Alzheimer's Disease

Type of event Offline

(online/offline):

Target reached: 1000+

On 7 October 2025, the Municipality of Brindisi participated as a speaker at the 35th Alzheimer Europe Conference
in Bologna. Francesca Andriulo, staff member of the Municipality, presented the ADRINCLUSIVE project. After
a brief project presentation, Ms. Andriulo focused her intervention on the crucial role of public administrations
in enabling the development of inclusive tourism for people with Alzheimer's disease and other forms of
dementia, as well as for their caregivers. She highlighted that inclusive tourism should not be understood as a
“special” niche, but as a universal right connected to citizenship, dignity and wellbeing, and pointed out how
travelling still often represents an obstacle course due to physical barriers, limited consideration of cognitive
needs, lack of trained staff and insufficient connections between tourism services and health/social care. In this
context, she stressed that local authorities are key to moving from isolated good practices to systemic and
lasting solutions, embedding inclusion into public policies, governance and territorial planning. She then
illustrated how ADRINCLUSIVE translates this approach into concrete actions - through a cross-border strategy
integrating tourism and welfare, a training package for tourism and socio-health operators, pilot actions, an
accessible digital platform and a replication toolkit - positioning the Adriatic area as a laboratory of social
innovation and promoting a permanent network of inclusive tourism across Italy and Croatia.

The intervention contributed to the European debate by positioning the Adriatic area as a cross-border hub of
social innovation, underlining the importance of building permanent networks and governance models that

ensure the right to travel, access culture and enjoy quality experiences for all.

7
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Activity: Awareness-raising activities during Alzheimer Fest in
Brindisi

Type of event Offline

(online/offline):

Target reached: 21

Alzheimer Fest is a national travelling event promoted in Italy to raise public awareness on Alzheimer’s disease
and other forms of dementia, fostering a culture of inclusion, dignity and community participation through
meetings, cultural initiatives and shared experiences. In October 2025, the last stop of Alzheimer Fest was
hosted in Brindisi, offering an important opportunity to engage citizens, families, caregivers and local
stakeholders on these themes.

On this occasion, the Municipality of Brindisi, within the framework of the ADRINCLUSIVE project, organised
two public awareness-raising initiatives aimed at promoting a concrete and human-centred vision of inclusive
tourism.

The first initiative took place on 18 October 2025 with the public screening of the video “Una vacanza che non si

dimentica”, documenting an inclusive holiday experience carried out in Cesenatico (01-08 September 2025) by
Fondazione Maratona Alzheimer, project partner of ADRINCLUSIVE. The video presentation went beyond the

8
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description of project methodologies, conveying the emotional and social impact of inclusive holidays for
people with Alzheimer's/dementia and their families. Through images of everyday moments - such as beach
activities, workshops, walks, music, dance and conviviality - and testimonies from operators and caregivers, the
initiative highlighted the value of shared experiences in promoting wellbeing and reducing social isolation.
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The second initiative was held on the morning of 19 October 2025 and consisted of an inclusive walk in the
historic centre of Brindisi, organised by the Municipality in collaboration with a local social cooperative.
Although not configured as a holiday experience, the activity represented a first “light” and highly accessible
pilot test, coherent with ADRINCLUSIVE objectives. It served as an initial test to gauge interest, participation and
feasibility of inclusive experiences at local level, reinforcing the project's approach of integrating inclusion into
everyday urban and cultural contexts.

10
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Together, these activities contributed to strengthening local awareness and acceptance of inclusive tourism
models, demonstrating how even simple, well-designed initiatives can foster participation, social connection
and a more welcoming community for people living with dementia and their caregivers.

11
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Activity: Printing and distribution of brochure, flyers
and postcards

Type of event Offline and online

(online/offline):

Target reached: 600

As part of the awareness-raising actions implemented within the ADRINCLUSIVE project, the Municipality of
Brindisi printed and distributed a set of dedicated promotional and informative materials aimed at families,
caregivers, citizens and tourism stakeholders. In particular, 100 copies of the informational brochure “Come
organizzare una vacanza per persone con Alzheimer e demenza?”, 400 postcards (100 for each thematic version)
and 100 flyers were printed and distributed both during the Alzheimer Fest initiatives and through local tourist
information points. In addition, the brochure was also sent to the stakeholders identified during the mapping
activities carried out at the beginning of the project, in order to serve as a practical tool for sensitisation and
orientation, supporting families and organisations in understanding inclusive tourism approaches. This action
contributed to broadening the outreach of the project, increasing visibility among the general public and
strengthening awareness within the local tourism ecosystem about inclusive tourism solutions for people with
Alzheimer's disease and dementia.
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4.2 PP 2 - City of Novigrad-Cittanova
Activity: Public educational lecture on dementia: symptoms,
treatment and prevention
Type of event Offline
(online/offline):
Target reached: 28 participants

On Tuesday, 30 September 2025, a public awareness lecture on dementia was held at the CMIK in Novigrad,
attracting a significant number of interested citizens. The lecture was delivered by Dea Salamon Novakovi¢, a
Novigrad native, who holds a Master’s degree in Physiotherapy and is a doctoral candidate in neuroscience.

The lecture aimed to raise public awareness on dementia by explaining the differences between normal and
pathological ageing, the functioning of the brain, and age-related changes. Dementia was highlighted as a
“pandemic of the modern age”, with particular emphasis placed on the importance of early recognition of
symptoms and timely support for people living with dementia. Through the presentation, participants gained
practical information on maintaining brain health and on appropriate approaches to interacting with persons
with dementia. The key messages of the lecture stressed that “the brain remembers love” and that “the greatest
remedy for dementia is closeness, warmth, and humanity”.

13
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Activity: Preparation and publication of an informative
article

Type of event Online

(online/offline):

Target reached: Statistics below

An informative article was prepared and published on the official website of the City of Novigrad-Cittanova,
while an extended version (native article) was disseminated through local news portals and newspapers.

1. NASA BUJSTINA

WEB PAGE
https://www.nasabujstina.com/vijesti_info/kad-roditelji-pocnu-zaboravljati-kako-prepoznati-demenciju-i-
pruziti-

14
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podrsku/20496?fbclid=IwY2xjawM30OA1leHRUA2FIbQIXMABicmIKETFUV0x1QzBmZ1FCWIF5akZHAR4x1]In6Thb

ZsE71)QGuF8h2pwnR4gt-5-95sPOgTtdCiHS-KsOKOAWVATLsw_aem_|v-9bnQz5dejwim1-TSRvQ

Statistics
&  Pusteniceikiasazasiona -~ + ¥ Brojprikaza  Aktivnikorisnici  Pregledi po Prosieno Broj dogadaja
aktivnom Svi dogadaji ~
Korisiku
Ukupno 229 18 1,94 1min00s 480

<0,01 % ukupnog broja
/vijesti_info/kad-roditelji-pocnu-
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/vijesti_info/kad-roditelji-pocnu-
zaboravljati-kako-prepoznati-
demenciju-i-pruziti-podrsku/20497
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WEB PAGE

https://www.istriaterramagica.eu/novosti/kako-prepoznati-prve-znakove-demencije-i-pomoci-roditeljima-
predavanje-i-brosura-u-novigradu/

Novosti

Kako prepoznati prve znakove
demencije i pomoé¢i roditeljima:
Predavanje i broSura u Novigradu

17. rujna 2025., 01:16

FACEBOOK

Istra - Terra Magica
Objavljuje Tanja Istra Terra Magica @ - 28. rujna 2025. - &

Ako Zelite nauciti vise o demenciji i Alzheimerovoj bolesti dodite u Novigrad na besplatno
predavanje! Clanak: https://www.istriaterramagica.eu/.../kako-prepoznati.../ @

Foto Pixabay
#novigrad #demencija #zdravlje #alzheimer #bolest #zdravlje #predavanje #novigradcittanova
CMIK / CMC Novigrad-Cittanova

Statistics

Web page 200 page views, Facebook 2000 views.
1. GLASISTRE

WEB PAGE
https://www.glasistre.hr/istra/2025/09/24/kako-prepoznati-demenciju-i-pruziti-podrsku-1024110
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Glas Is!m PULA ISTRA CRNAKRONIKA HRVATSKA SVIJET SPORT KULTURA LIFE

GASTRO GOSPODARSTVO AUTOMOTO MORE | NAUTIKA ZNANOST TEHNOLOGIJA OBAVIJESTI |

PREDAVANJE U NOVIGRADSKOM CMIK-U
Kako prepoznati demenciju i pruziti podrsku?

24.09.2025 19:56 | Autor: Zvonimir Guzic¢

‘\, -Ah‘\r\.f. -~
\ -
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2. OTHER

RADIO EUROSTAR - WEB PAGE

https://www.eurostarumag.hr/novosti/detaljno/kako-prepoznati-demenciju-i-pruziti-podrsku-besplatno-

predavanje-u-novigradu

TIRAMOLA WEB PAGE

https://tiramola-media.info/vijest/iz-projekta-adrinclusive-predavanije-za-obitelji-koje-se-suocavaju-s-

demencijom/8669

3. PRINT

Unovigadﬂmﬁﬂusﬁd%egﬁﬁnnﬁﬂat&mhsﬂa@mﬁamieodmﬁuummwme

Kako prepoznati demenciju i pruziti podrsku?

NOVIGRAD » Svake godine
21. rujna obiljezava se Svjet-
ski dan Alzheimerove bolesti,

Demencija se najprije pri-
mijeti u obiteljskom okru-
Zenju, kroz sitne promjene

usklopu globalne kamp
Mi ; %a

ciji. Rije¢ je o najvecoj svjet-
skoj inicijativi usmjerenoj na
podizanje svijesti o demenciji
ismanjenju stigme koja ovu
bolest jos uvijek okruZuje.
Prema podacima struénjak

dnevici poput zabo-
ravljivosti, teSkoca u snala-
Zenju, promjeni u ponasanju
ili nesigurnosti u obavljanju
rutinskih aktivnosti. Pritom
se ljudi Cesto pitaju radilise
o uobicajenim promjenama
i dine ili o pr-

sdemencijom danas u svijetu
Zivivise od 55 milijuna ljudi,
dok se procjenjuje da u Hr-
valskojl:a brojka prelazi v%se
od 50 tisuéa osoba. Najcesci
oblik je Alzheimerova bolest,
koja €ini izmedu 60170 posto

uz g

vim simptomima bolesti.
Kako zivot u Hrvatskoj ¢e-
sto ukljucuje medugenera-
cijski suzivot, brojni se ¢la-
novi obitelji svakodnevno
suocavaju s izazovom

uskladiti posao, brigu o dje-
ciiunucima te istoviemeno

pruziti potrebnu njegu sta-
rijim roditeljima.

Odgovore na ta pitanja, kao
i prakti¢ne savjete za olak3a-
vanje svakodnevice, gradani
¢e moéi dobiti nabesplathom
predavanju koje ce se odrZa-
ti30. rujnau 18 sati u Centru
za manifestacije i kulturu u
Novigradu.

Stru¢na osoba upoznat
e prisutne s nac¢inima kako
prevenirati kognitivne po-
remecaje, prepoznati prve
znakove demencije te pri-
lagoditi svakodnevne aktiv-
nosti kako bi se o¢uvalo do-
stojanstvo i radost oboljelih,
ali i olaksao zivot njihovih

bliznjih. U svakodnevnom  pril; — predvidljiv ras-

Zivotu osobama s demenci-  pored i poznato okruZenje-

jom posebno pomazu male  koji daju osjecaj sigurnosti,

Predavanije se odrzava u CMIK-u

svih slucajeva.

kao i jednostavne aktivnosti
poput slaganja rublja, brisa-
njaprasineili ¢iS¢enja salate
koje postaju korisni i sigurni
zadaci. Tijekom dogadanja bit
(e predstavljena i besplatna
brosura »Kako organizirati
odmor za osobe s Alzheime-
romidemencijom«.
Ovo predavanje i broSura

VE,
Europske unije kroz progr
Interreg Italy-Croatia, iji je cilj
razvoj inovativne, odrzive iin-
Kkluzivne turisticke ponude za
osobe s Alzheimerovom bole-
séuikognitivnim poteskocama.
Z. GUZIC

_ diosuprojekta ADRINCLUSI-
suﬁnandxfmogsredstvlma

Ciloo lotre  4.99.2015

Activity: Printing and distribution of postcards
Type of event Offline

(online/offline):

Target reached: N/A

Printing and distribution of postcards, which were made available to the general public at the Tourist Board
Office of Novigrad. The target audience included not only local residents but also tourists and visitors who

accessed the Tourist Board premises.
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4.3 PP 3 - Maratona Alzheimer Foundation
Activity: Distribution of 3.000 copies of brochure and
postcards
Type of event Offline
(online/offline):
Target reached: 3.000

During the summer period (August and September 2025) we distributed 3.000 copies of the informational
brochure “How can | organise a vacation for people with Alzheimer and dementia?” and postcards at: general
practitioners and geriatricians' offices, “Case della Salute” in the Cesena - Valle del Savio area, Pharmacies in
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Cesena and Cesenatico, senior associations and recreational clubs in Cesena and Cesenatico, Hotels in
Cesenatico, Beach establishment in Cesenatico, Tourism info points in Cesenatico.

~ Come organizzare una

vacanza per le persone con
Alzheimer e demenza?

Activity: National Forum of Alzheimer Cafés
Type of event Offline

(online/offline):

Target reached: 200

Within this event, organised by FMA in Cesenatico on September 8th and 9th, project partner included a
workshop to present the ADRINCLUSIVE project and the awareness and promotional campaign for inclusive
tourism.

The stakeholders who participated in forum where: Italian Alzheimer associations, medical professionals,
family caregivers, public institutions’ representatives, tourism operators.

Each participant has received a copy of the ADRINCLUSIVE brochure, and several printed copies of the
handbook “How can | organise vacations for people with dementia and Alzheimer?” (in Italian) will be available for
consultation.

20
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2E 3 SETTEMBRE 2025
COLONIA AGIP DI CESENATICO
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Activity: Alzheimer Marathon
Type of event Offline
(online/offline):

Target reached: 6.500

During the event promotion, the ADRINCLUSIVE project has been highlighted in both online and offline

materials.

A copy of the brochure has been included in the race kits of all Half Marathon participants (1,000), Virtual
Participants (300) and distributed to all Alzheimer March participants (4,500) with the help of volunteers and
an "ADRINCLUSIVE INFOPOINT" set up in the event village at Parco di Levante in Cesenatico.

VIDEO: Maratona Alzheimer 2025: GRAZIE A TUTTI



https://www.youtube.com/watch?v=H9EIbTxw5HI
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Activity: Widespread Marathon
Type of event Offline
(online/offline):

Target reached: 4.000

The Diffused Alzheimer Marathon is a national awareness and fundraising initiative that took place in 80 Italian
squares throughout the month of September. Organized by the Alzheimer Marathon Foundation in
collaboration with affiliated Alzheimer associations, it promotes the activities of local associations and provides
information about the disease.
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Activity: 35th Alzheimer Europe Conference
Type of event Offline

(online/offline):

Target reached: 1.000

The 35th Alzheimer Europe Conference was held in Bologna, Italy from 6-8 October 2025. It is a major annual
event focused on dementia care, research and policy. Under the theme “Connecting science and communities:
the future of dementia care” it brought together scientists, health and social care professionals, policymakers,
people living with dementia, carers, advocates and industry representatives. The conference featured over 800
presenters and attracted more than 1,500 delegates from 48 countries. Thei President, Stefano Montalti, during
his speech, presented the ADRINCLUSIVE project and its objectives.
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Activity: 3rd World Summit on Accessible Tourism
Type of event Offline

(online/offline):

Target reached: 400

Fondazione Maratona Alzheimer attended the 3rd World Summit on Accessible Tourism: Destinations for All, held
in Turin from October 5-7, 2025, where the ADRINCLUSIVE project was showcased. This prestigious
international event brought together key stakeholders committed to advancing inclusive and accessible
tourism worldwide. As part of the dissemination activities, a dedicated poster prepared by Pl RERA SD was
presented to visually illustrate the project and its commitment to promoting inclusive travel experiences. The
summit offered an important opportunity to engage with international partners and actively contribute to the

global discussion on making tourism accessible to everyone.

Activity: E-mail marketing campaign
Type of event Online
(online/offline):
Target reached: 3.636
24
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Newsletter 15 October 2025: The newsletter reports on "A Holiday You'll Never Forget," an initiative that
involved 70 participants in September 2025 and is part of the European Interreg Italy-Croatia ADRINCLUSIVE
project, created to promote accessible tourism for people with dementia and Alzheimer's and their caregivers.

NL Adrinclusive | ottobre 2025

#94 - Inviata il 15 ott 2025 10:33

ALZHEIM

UNA SETTIMANA SPECIALE PER LE PERSONE
CON DEMENZA E PER | LORO CAREGIVER

Oggetto Da
Una vacanza che non si dimenti Fondazione Maratona Alzheimer
ca® <segreteria@fondazionemarat...

Consegnabilita Aperture Clic Disiscrizioni

Rendimento della campagna

Consegnati Aperture @ Clic ®

12.996 = Visualizza 3.636 = Visualizza 140 2 Vvisualizza
Tasso di consegna Tasso di apertura ® Click-through rate
98,47% 27,98% 1,08%

Report:

Call to action: watch the video find out more and download useful materials with link to the dedicated page on
the website.

EMAILS STRUCTURE

FONDAZIONE Questoprogatio rappresanta planamants la issions dela Fondazions
MARATONA Maratona Alzheimar che prevede d
« affermare i it delle parsone con demmenza
A L z H E I h promuovere una cura attenta
< sostenere | caregiver

UNA SETTIMANA SPECIALE PER LE PERSONE < favorire la solidarieta allinterno della comunita

CON DEMENZA E PER | LORO CAREGIVER

Guarda il video

Dal 1° all'8 settembre 2025, a Cesenatico, si & svolta “Una vacanza che non
i dimentica™ un'esperienza unica pensata per le persone con demenza e per
chi se ne prende cura ogni giorno.

L'iniziativa, che questanno ha coinvolto 70 partecipanti, fa parte del progetto
europeo Interreg Italia-Croazia Adri - dicui Maratona
Alzheimer & partner - nato per promuovere un'offerta turistica accessibile per le

persone affette da demenza e Alzheimer e per i loro accompagnatori

Lobiettivo? Creare spazi di accoglienza e benessere, rispondere alle necessita
delle persone con Alzheimer, ma anche affrontare una grande sfida culturale:
superare i luoghi comuni e cancellare lo stigma che ancora oggi circonda la
demenza.
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Activity: E-mail marketing campaign
Type of event Online

(online/offline):

Target reached: 3.464

Newsletter 27 October 2025: The newsletter promotes two training sessions on November 4 and 11, 2025, at
the ADAC Training Center in Cesenatico. These sessions will explore the sector's opportunities and improve the
reception of vulnerable individuals. The newsletter also discusses how accessible and inclusive tourism is
currently a rapidly growing sector. Despite an estimated potential of €27 billion annually, people with
disabilities currently generate only €1.3 billion in tourism spending in Italy, highlighting a wide gap due to
structural and cultural barriers.

Many people, especially those living with a family member with dementia, avoid traveling for fear of not finding
adequate services and reassuring environments outside their usual routine. A positive example is the initiative
promoted by the Alzheimer's Marathon Foundation in Cesenatico, which organizes holidays dedicated to
people with Alzheimer's and their families. This experience has evolved into the European ADRINCLUSIVE
project, with the aim of developing a truly inclusive tourism model.

Report:
) NL Adrinclusive | formazione novembre
ALz #96 - Inviata il 27 ott 2025 15:32
PER UN TURISMO CHE ACCOLGA TUTTI
o
Oggetto Da
—_ Corso di Formazione sul turismo Fondazione Maratona Alzheimer
su
m:—fﬁ-:::fﬂﬂ inclusivo per le persone con Al... <segreteria@fondazionemarat...
Panoramica Consegnabilita Aperture Clic Disiscrizioni
Rendimento della campagna
Consegnati Aperture ® Clic ®
3.464 2 Visualizza 991 & Visualizza 44 2 Visualizza
Tasso di consegna Tasso di apertura ® Click-through rate
98,1% 28,61% 1,27%

.
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FOND/\Z|ONE Un esempio virtuoso viene da Cesenatico, dove ogni anno Fondazione
Maratona Alzheimer organizza una vacanza ad hoc per decine di persone con
% szHAETIC:A NA Alzheimer € i loro familian.

Questa esperienza, oggi divenuta Progette Europeo ADRINCLUSIVE, mira a
creare un modello di turismo realmente inclusivo.

PER UN TURISMO CHE ACCOLGA TUTTI Per approfondire le potenzialita di questo mercato e imparare a accogliere al

meglio le persone fragill in vacanza, vi invitamo a partecipare a due momenti
formativi:

iterreg [l S

oy -cromtn _'1‘*(“ f'f‘r“,ur'\“} ' Martedi 4 11 novembre

ALZHEIME @o3s-12.20

? Sala Formazione ADAC,
# Via Mazzini 83, Cesenatico

o rommic e

Il turismo ° un in forte crescita:
oltre il 25% della europea benefic Eppure questo
settore & ancora poco sviluppato, a causa di barriere strutturali ma
soprattutto culturali.

Nonostante il potenziale di 27 miliardi di euro annui, le persone con disabilita
spendono attualmente solo 1,3 miliardi di euro in servizi turistici in ltalia.

Questo divario evidenzia il fatto che tante, tanfissime persone rinunciano a
partire a causa di un'offerta inadeguata. In particolare chi vive con un familiare
con demenza ha il timore di lasciare la propria casa senza certezze sulla

di poter una di svago lontano dalle proprie
abitudini, interrompendo una routine sempre uguale ma rassicurante.

Activity: FaceBook post 31 May, 2025
Type of event Online

(online/offline):
Target reached: 945

Interazioni: 34 ©

12 22
Reazioni lb Clic R

Confronto tra follower e non follower ®

76.4%
722
Follower ®

23.6%
223
@ Non follower

27
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Post di Fondazione Maratona Alzheimer @
Fondazione Maratona Alzheimer e
“““““ Pubblicato da Federica Zacchi @ - 31 maggio 2025 - &

Ecco qualche momento della terza riunione del Comitato Direttivo del progetto Adrinclusive -
Interreg Italy - Croatia #adrinclusive che si € svolta il 29 e il 30 maggio tra Cesena, Cesenatico e
Mercato Saraceno.

Tutti i partner si sono riuniti per visitare i luoghi di vacanza accessibili per le persone con demenza,
per cimentarsi nella pratica del "Metodo Hobart, conoscersi nella danza", per discutere dei
progressi, scoprire condividere intuizioni e definire i prossimi passi della missione congiunta:
promuovere il turismo inclusivo e I'inclusione sociale.

€ Un grazie di cuore a tutti i partecipanti e...avanti tutta!

#interregitaliacroazia
#fondazionemaratonaalzheimer
#alzheimer

#inclusione

#sostenibilita
#turismoinclusivo

Activity: Instagram post 31 May, 2025

Type of event Online
(online/offline):

Target reached: 1052

17 likes

28
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Qv W

fondazionemaratonaalzheimer g¢ Ecco qualche
momento

della terza riunione del Comitato Direttivo del
progetto

Adrinclusive - Interreg Italy - Croatia #adrinclusive
che si & svolta il 29 e il 30 maggio tra Cesena,
Cesenatico e Mercato Saraceno.

Tutti i partner si sono riuniti per visitare i luoghi di
vacanza accessibili per le persone con demenza, per
cimentarsi nella pratica del "Metodo Hobart,
conoscersi nella danza", per discutere dei progressi,
scoprire condividere intuizioni e definire i prossimi
passi della missione congiunta: promuovere il turismo
inclusivo e I'inclusione sociale.

% Un grazie di cuore a tutti i partecipanti e...avanti
tutta!

#interregitaliacroazia
#fondazionemaratonaalzheimer
#alzheimer

#inclusione

#sostenibilita
#turismoinclusivo

Activity: FaceBook shared post 06 June, 2025
Type of event Online

(online/offline):

Target reached: 498

Prestazioni

Panoramica

Visualizzazioni @ Copertura @

498 336

29
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Anteprima del feed

Fondazione Maratona Alzheimer
Pubblicato da Federica Zacchi @ - 6 giugno 2025 - @

Per un turismo davvero inclusivo e attento ai bisogni di tutti!

© Orange Public Management srl
5 giugno 2025 - @

9 La scorsa settimana eravamo in Emilia-Romagna, tra Cesena,

Web site

https://www.maratonaalzheimer.it/it/fondazione-maratona-alzheimer/adrinclusive-project/

https://www.maratonaalzheimer.it/it/news/adrinclusive-formazione-turismoinclusivo/

4.4 PP 4 - Healthy City Hrvatska

Activity: A series of workshops at the “Lu¢ac” Home for the
Elderly and Disabled in Split, Croatia

Type of event Offline

(online/offline):

Target reached: 1

Awareness-Raising and Engagement Activities: Zdravi grad (Healthy City)

In recognition of Alzheimer's Awareness Month, Zdravi grad (Healthy City) actively contributed to the global
effort to raise awareness, reduce stigma, and provide support for individuals and families affected by

Alzheimer's disease and other forms of dementia.

As part of this initiative, Zdravi grad launched a series of workshops at the “Lu¢ac” Home for the Elderly and
Disabled in Split, Croatia. The workshops focused on cognitive stimulation through memory exercises designed

to support mental function and enhance overall quality of life for elderly residents.

30
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The implementation of these workshops was made possible through the collaboration and support of the staff
at the Lucac Home, including a nun, a social worker, tourist guide and dedicated caregivers, whose engagement
played a key role in connecting with and supporting the participants.

These activities also represent the starting point of a broader initiative: a pilot holiday planned for spring 2026
in collaboration with PI RERA SD, aimed at the residents of the Lovret Home for the Elderly. The objective of
this pilot is to provide an inclusive travel experience that promotes rest, social inclusion, and emotional well-
being for people living with dementia.

Through these actions, the ADRINCLUSIVE project continues to promote a future in which all individuals -
regardless of cognitive ability - can live with dignity, compassion, and access to enriching life experiences.

DAY 1: 3 September, 2025

Ice-breaking and warm-up activities to establish trust

Guided debate based on a short video (groups “for” and “against”)
Creation of a “Life Journey Map” in small groups

Relaxation activities to close the day

DAY 2: 18 September, 2025

e Warm-up association game
e Light physical relaxation with music, religious program
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DAY 3: 18 September, 2025

“Necktie game” for warm-up and group cohesion
Story-finishing activity stimulating creativity
Empathy game - practicing different roles

[ )
[ )
[ )
e Dance-based relaxation exercise

DAY 4: 23 September, 2025

“Who is Who" warm-up introduction game

Reflection on previous days - How did these activities affect me?

Paired or small-group discussions: “What small things could improve my quality of life?”
Final relaxation and farewell

32
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Activity: E-mail campaign
Type of event Online
(online/offline):

Target reached: 2.596

Duration: September 2025

Total contacts reached: 2,596

Total replies: 51 (reply rate: 2%)

Positive replies: 11 (21.6% of total replies)

The email campaign was implemented with the objective of raising knowledge and awareness about inclusive
tourism for people with dementia and Alzheimer’s disease. The email message encouraged the target audience
(tourism sector, public authorities, social service etc.) to read the brochure, to express interest in participating
in the training activity (A2.4.) planned for the end of the year, focused on how to approach people with dementia
in tourism and how to organize and provide holidays for them, and to express interest in organizing holidays
for people with dementia and Alzheimer's disease.

For active engagement, the message included information about the project, with references to the project
webpages, a short section on inclusive tourism for people with dementia and Alzheimer’s disease, a link to the
brochure, and a brief text inviting interest in the training and in participating in or organizing inclusive holidays.

EMAILS STRUCTURE

Subject:

{{RANDOM |
Inclusive Tourism and {{CompanyName}}? |
How to Include Inclusive Tourism in {{CompanyName}}? |
Can {{CompanyName}} Be Part of Inclusive Tourism? |

- |
4
~»



Sl Co-funded by
HmilteIrcy SN the European Union

Italy - Croatia

wa¥ ADRINCLUSIVE

An Inclusive Approach in Tourism |
Participation in Inclusive Tourism for {{CompanyName}} |
Inclusive Tourism - A Practical Example |
New Tourism Models for {{CompanyName}}
1}

Email Body:

{{RANDOM | Dear | Hello | Good day }} {{firstName}},

{{RANDOM |

Are you interested in models of inclusive tourism? |

Wondering how {{CompanyName}} can become part of inclusive tourism? |
Is inclusive tourism relevant for {{CompanyName}}? |

Are you considering developing inclusive tourism in {{CompanyName}}? |
Inclusive tourism - could it be applicable to your organization? |

Would you be interested in joining inclusive tourism initiatives?

1

As part of the EU project ADRIAINCLUSIVE, we have developed a guide on how to organize holidays for
people with dementia and Alzheimer’s disease:

Brochure - How to Organize a Holiday — [LINK]

In November, we plan to organize a training for tourism professionals - focused on how to implement
inclusive tourism and integrate it into existing offers.

In spring 2025, we will organize a pilot trip for residents of the Lovret Care Home as an example of an

inclusive programme in real conditions, and we are looking for partners to participate in its
implementation.

{RANDOM |

If you are interested in the training or participation in the programme, feel free to contact us. |
Interested in the training or joining the programme? Get in touch with us. |
If you'd like to learn more about the training or programme - contact us. |

Would you like to find out how to participate in the training or programme? We're here for more information.
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We're open to any questions if you're interested in the training or participation. |
Feel free to reach out if you'd like more information about the training and spring programme.

1

Kind regards,

Zdravi Grad - Project Team

The ADRIAINCLUSIVE project is co-financed by the European Regional Development Fund under the Interreg Italy-
Croatia Cross-Border Cooperation Programme.

The project is co-financed by the Office for Cooperation with NGOs of the Government of the Republic of Croatia.
The content of this publication is the sole responsibility of Zdravi Grad.

FOLLOW-UP EMAIL (after 3 days, if no response)
{{RANDOM | Dear | Hello | Good day }} {{firstName}},

Just checking if you had a chance to see our previous email about the training and inclusive tourism
programme.

{{RANDOM |

If you're interested, feel free to contact us. |
We're here if you'd like more information. |
Let us know if this might be relevant to you.

1

Zdravi Grad - Project Team

The ADRIAINCLUSIVE project is co-financed by the European Regional Development Fund under the Interreg Italy-
Croatia Cross-Border Cooperation Programme.

The project is co-financed by the Office for Cooperation with NGOs of the Government of the Republic of Croatia.
The content of this publication is the sole responsibility of Zdravi Grad.
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Campaign results

Phase Emails sent |Replies |Reply rate |ldentified opportunities
Step 1 - Initial outreach (2,596 15 0.58% 3

Step 2 - Follow-up 2,151 36 1.67% 6
Analysis

The overall reply rate of 2% is considered satisfactory for B2B communication campaigns. A positive reply rate
of 21.6% indicates strong message relevance and demonstrates genuine interest from the target audience. The
campaign resulted in 11 concrete business opportunities and further communication with relevant partners.

2,596 2% v 216% | » T | e 0

STAKEHOLDERS LIST
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Obradenileadovi # ™ & O B - OO0 - |
Datoteka Uredi Prikaki Umetni Oblik Podaci Alsti  Prodirenjs  Pomod
QA o ¢ ®F W%~ € % O 00 Zadeno v -(10]+ B 7S A %@HGEE-Li-bh-Ar o DB Y2 ~
1237 v fx CampagnName

Last Name
Lead 23335368 hiip omema-palace com!
Zdravi Gead - AL anicad 11 @i oo Other Completed | Cor Azra Tavo Lead A @appinicboand co RitpsCedupo e Tatro Azra RIT Croatia
2wt Gead - AL andrea damiank{ Not Found Campleted | Cor Andrea Darmiant Lead A Boetinfoboad +385 52 405 00C Mipsvalamar.1) Oamianl Andrea Valamar Riviera & d
Zaravi Gead - AL viatka vigic ez Other Completed | Cor Viatka Vidke Lead atfpinfoboandtiea +385 1 4699 332 piips.croatia by Vidic Viatka Croatan Natsonal To
Zara Gead - AL no@vEla-mmaja.« Other Campleted | Contacted Lead W@nicoaadly 989508740 DD vila-ma. o VEa Maga
Zaravl Gead « AL nfohotelprimo Other Completed | Contacted Lead Anictoadglo 21626249 Bitp o holeipOmonda.comy Apartments Primordl
Zaravi Gead - AL nfo@hotelarkad Google Compieted | Contacted Lead a@inkboardiay 672512550 DUps AW NoIaAdpecs I Hotel Arkadia
Zara Geadt « AL mirola petkovic Google Completed | Cor Mirola Potkovic Lead 230 ap; & 24 | ptiets net Peovic Mrela PHOBS
Zdravi Gead « AL srdjan mestrovic Microsoft Completed | Cor Srdjan Mestrovic Lead atffappinfoboan +385 20 440 $0C hitps A reyakiubn Mestrovic Srdjan Royal Resort Du Dut
Zarad Gead - AL booking@putaha Google Completed | Contacted Lead A@hgiefodoard,  435TO83410 hupawww Jufabolels comDotelBeschen/ JUFA Hotel Tiescher
Zarawi Gead « AL nfoiamaranthu Other Bounced Lead APnicboschud 05502190477 bitp.ww.amacanttis b Guesthouse Placeta
Zdravi Gead - AL kata. vujasinovic Microsoft Completed | Cor Kata Vijashovic  Lead A@inicboandhq. E0LZ5TT02e382 Mipsgionely Vasinovic  Kaga Gitone Kvamer
2wt Gead - AL o P pheted | C Lead APkoadl  IBS1ZIAIN04 b Inctekepubika ! Hotel Repubika
Zdravi Gead - AL mario Jukecqiree Microsoft Completed | Cor Mario Lukec Lead atfpinfoboanchut +49 89 2153897 hitps.ireex.com Lukec Mario reev Zag
Zaravi Gead - AL reservaton@ra) Other Campleted | Contacted Lead W@nkcbomapre 38521834729 bup e agos te! Herrage Hotel Trage
Zarav Gead « AL emanuel markov Google Completed | Cor Lead Anicboadsales co Bitps:ANisitzags [ Zagred Tourist Boart
Zoravi Gead - AL nfo@pleska e Other Compieted | Contacted Lead a@oetnfotoad 16265277 bitp.itwoen pleska be/ Prenociste Pleska
Zara Gead « AL 2rieka smojancn Googhe Contacted Zroka Smojancvic  Lead ABNICONIICE +144.1223-9079 MIps Imiciobin Smojanovic  Zrinka Microbink
Tarwd Gest . Al hodelitaliotrinatns Othar Crmmeleton | Cratartod 1and Bt Maranw hoded italin 81 Mrdal Baks
Compigted | Contacted Lead A@intcdoandion 0040360000 hupwwm hotel-aka I Hotol ats
Completed | Con Josip Bujan Lead AGEginfotoard. «1 877-288-30%; hupaincioom  Bufan Josip Norwegian Cruise U
Compited | Cor Pacio Gegoronic Lead A@myledodoard $431267960702 hups.ruaan con Ggorovic Pacio Rudan 2min
Completed | Contacted Lead at@appintcboan  SB9579HE9 hup wwwITogir-colne. comiilia-cornaindex him Vila Corona
Compioted | Contacted Lead NGk oG bEpaaonw. net magnoka
Compieted | Contacted Lead atgintoboardapy 51215775 hapAholeibosnd.comd Bosna
Compigted | Con Alen Jambeisak Lead A Bintedosndapy EO4IICOT SO DA ICamiz i Jambrisak Aen CARWIZ rent 8 cae (
Completed | Con Jelena Zic Lead atfigetnicboand +385 51 312 28 hups.imedadria, 2k Jelera Medadria
Compigted | Cor Debora Potovic Lead A@getnictomd +385 95 STT 4T tupa.ouldooics Petrovic Debora Oundoce Croatla
Compieted | Con Abel Cehic Lead AGginfotoard. «385 52 465 00C hps.vakamar-s Cedic Abel Valamar Riviera d. d
Bounced Lead A@intdoscien 51490040 hmp-www hotek-macim helen! Hoted Maritm
Compieted | Contacted Lead atintoboardblz  IBSS2920807 hps.tawnop-Driun he4ss Motel Istra Brijun
Completed | Contacted Lead ARoynictoad, 80895338 hap wwenovalapag inky Apanman Matan
Compieted | Con Marja Suskc Lead athginioboard. +385 1 6314 221 hps.lemax.nel Susic Mara Lemax
Completed | Con Mio Katc Lead N@intodosncpre «385 20 300 31 hEps. L adrianchs Katic Mio Adriatic Luxury Hote
Compieted | Cor Nan Brezovac Lead Aintoboardma 6557 110183251 hips.cupolisgn Beezovac Nan Eupols Ol
Compieted | Con Antonia Culiak Lead MN@indoboardapy «385 1 3377 97¢ hapsyachimas Culjak Amonia Yachemaster
[~ | Cor Ruzica Jozpovic Lead atibintoboardapy +385 21 332 307 HEDSIUI0AN-¥ JOTPNVE Ruzica Croatia Yachng Sg1
pleted | Cor Melani Masanovic Lead MGmyinicboard «385 51 241 222 hiigs.Jadan-crl Masatovic Melan HOTEL LISANS Per
Comps | Cor Kockes Load NBappiafovoat Sed 35211200 Mipa icamelic b Keckes Kruncalare CERNELIC inter O
[ | Cor Marina Sumberac Lead atigointoboard. +385 52 390 03¢ hilps lunline by Sumberac Marra UNIUNE Lad
Completed | Cor Cagri Ayan Lead NGoetnfoboard +49 59 2125265 hiips I Kempingk Ayon Cagn Kempinski Hotek Um
Compiated | Cor Matko Marohnk: Lead g Ly Ahoowathit Matko Horwath HTL
Completed | Reg Corlc Meeting complet atgiinfoboardgo. +385 1 4881 82X hitps.\ brighidoct Coric Gordana VERN Universiy Zag
Completed | Cor Zefa Meodved Lead MGinfotoardylo +385 52 465 00C Miipa.\valamar- Medved Zepa Valamar Riviera 6. @
Comp = Lead NGlodoaana 36500100 bips A besiclba Hotel Bristol
Compicted | Cortacted Lead ngmynioboard co Dttps.wnew. minkuechen-dnekt de/ 2wel schoene Zimme
Compieted | Cortactes Leaa MBiforoarama 33520611522 DD waw Doleieenol com I Hotel Meniot
Compiated | Contacted Lead NGuyinboboard, 83560133 bilptwa holeisante eul Motel Sarte
Completed | Cor Marko Cosic Lead atggointoboard. +31 85 107 1332 hitps ) mews.cor Cosic Marko Mews Zag
Compieted | Contacted Lead nGgointoboard co DU e mserial-hotet-Copenhagen com! Imperial Hoted
Lead AGetotoarodg 30272431 Bilpipeincess bl Princess
[ | Cor Bruno Radic Lead anGinfotoardapy +385 038523214 hiips. hotelamar Radic Bruno Hotel Amace Zadar
Completed | Cor Karlo Petes Lead MGuryindoboard, «31 85 107 135 Miga.imews.cor Pletes Karo Mews
Compieted | Cor Antonia Orouy Lead agappinfotoad co DitpsToteinos.h Ordug Antcnga FOTEINOS  Sph
Compieted | Cor Matej Paiec Lead a@appinfotoan +1 B0-807-1 562 hiips. navigace-: Paklec Matey Navigare Yachte Zag
Compited | Cor Hrvole Cabesa Lead MNBoetinfoboard +385 21 382 80¢ Mizalasoraty Cadrals Hevore Aspra Usiversi, Zag
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MBitonmea 40232007 tupabwwe lopice-hotel comy Toplcn Hotel
@goindoboard. +385 1 3444 80C hups.larbico i Dedic hana Orbico Croatia
W@inforoardscs +1 972-952-000( HIpa Lalebeiige Salbegovic  Jasmin Ambrge Hospl P
Ainfotoardtior +385 52 390 00F tupsuniine it Markincic  Mrvoje UNILINE P
MGtryindodoard, +335 99 852 964 aps Lebonian. ) Massy Sanana Ozonjan Island F Za
MGoointodoard, GOSEICHT IO tups icannizty Trtuskc han CARWIZ rent 3 ¢ 2y
n@handoboard. +385 99 535 21¢ hps.lcrvena-il Music han Crvena Luka Re Zx
RGniodoadpe MSOTTIIAES tpwwnscalnpalace comy Scannd Stuacos
an@infoboardsc: 38522242000 hiIpswweviera hohotetSadan-seni Hotel Jagran
HGappintodoatd o s icatvacee Gagro ha Catvacos Oud
a@hgntoboard. +1 877288303 tupsincicom  Crmic Mevoje Norweglan Cruise LI
wGntoroacsa 35362722 tip wwn. hotekkeai-2mislare e Hotel Kraj Tomsistav
>t dapy 12073790C s stack wt Vida stackwizard 2y
w@inforoadsal 6301537378 hupsdoleiltheviz hy' Hotel Pt
AGhgntodoard. 38531531300 tups e hoelamilenoium. byl Hotel Milennium
an@infooardapy +385 20 400 S8¢ hips.adriaticdn Skurc Pada Adriatic DMC
MGoetatodoard 38552205700 tup e taxanich.comd ROXANICH Winary
n@gointoboard co hipsAdreamyac Debl Damir DOream Yacht
WGappiafooan +335 16184 777 tupalaiskoty  Longin Aurel Hotel SHko
*Znforoardnut 21626500 hipReachhoteicroatia.comien’ CIRCULUS
HZloboardsal 49 211 418400 hipa Trsirtemna Unesc HRS Hosprasty & F
at@appinfoboan +335 52 330 03¢ hipa.lunline.h Vitasovic Nana UNILINE Pu
RJRoTz +61 8 9102 182 i ruencah. Shic Lowro Teon Noen 2
HFNI00AN00. 22448300 hipshoteimassiral comien’ Hotel Maestral
M@lotoarng, 23360130 g apa Hotel Rajna
Ainfotoardgo.  IBSIGA61171 higaiwww.amiusexabe! AMRUSEVA AS
WSooindodoard, +335 52 508 00C hipa i malslra ¢ Prusing Jurica MAISTRA
Ainfotoardpec 63CS00CAIT OO hitps. Iy dhs.cc Jusic Denis Yetiow Dot Sp
xgniooasay SE487301 g twww Subeonikfiores. comy Vila Fiores
A@nfotoardapy 683342038 hipsleczsebehoteiheviz huen! Hotel Erzsebet Hevi
MZnfodoardiea 556000edT IS0 ps imeniily  Copic Luka Morwl Payments Za
AP oointoboard co hipstrdiava-k Bumbak an Forress of Culty S8
*gguintoboard. 36382000 hipsmepas-hotel ba Hotel Mepas
HPfovoardapy «385 51 221 771 i lsreak Vonc Svi Autes
*Ginfoboardsy 38540311255 hip raww hoteipack bl Hoted Park
*@nlotoardgio 29620017 hipsiputni ooy Putnik Apanments
a@appinfotoan 51867023 hips.llwww. KImet-premia Motel Vita Mangar
2Fappriodoat « 385 52 465 00C hIpa. valamac-n SOl Martna Valamar Riviera
M@getntcboand «385 21 888 TOC hips.imasinare Erceg Zaa Masing Resort
atggetntoboand + 385 52 223 811 hiips.larenabos Derosst han Arena Mosplalty
M@irdodoardscy «385 20 362 90C hips.\Kaztekdy Mioglry Pave Hotel Kazek
AIrtoboardfion + 385 21 644 20¢ hitps N comanny: Curic Stge Cornaro Hotel ** Sp
at@appindoboan «386 5 S07 82 O hiips.\Dageyiou Lovric Marra HAPPY TOURS
aintoboardies 38521882518 Bup.wwn.apanments-kasalo. com! Apanimants Kasalo
A@myinfoboard 385994965338 NiIps Ao nKNOMEes. Comen Dutrovnik Homes L
Adirtodoardapy 38521300300 biips:wwn boig-hatel com! BRIG BOUTICUE ¢
a@intoboardscs 31821634 DiIp.wwn aQuna-Lgoathelstve. hl Pansion Komfort Ly
NGirdoboardhut  SES08208400 Bl W hosiehzagre Hi Hostel Zagred
aghqnicoard oo Ditps A Makus. COf Hgovic Doris Fix Za
N@appindoboan  H8USETATE bups Swwn mikecrack com’ Mae
Agintoboardau 21554064 hitpswww watermanming. com! Hotel Mina Osam
ANGgetntobosns «385 07 763 68 biips manierch Receo Luka Master Chartor
atGmyinfoboard +385 52 465 00C hitps.\alamar- Vikesc Mara Valamar Rivera d. 4
N@irdodoardscale oo B cheome i Leko Deagica CHROME - Croaser
atappinfoboan +385 20 313 43¢ hitps.Vadriatic-cx Sikovic Andriana Adriatic Conclenge
N@iedodoardhy.  HO37TS0N00 hiIps Tourdits com! Four Dots
atgoinicboand. +385 81 809 10% hitps. A Dielsyiet Martinek Marko Bijed Svijet - Bright |



Co-funded by
the European Union

Lerrey

Italy - Croatia

wa¥ ADRINCLUSIVE

Mtq

39

Zarad Gead - AL nfoleg Comp |G Lead N@todoardtiy 315022200 s W egensien. s

Zdra Gead - AL petra. barisic@or Microsoft Completed | Cor Petra Barisic Lead AGhgintoboard. +385 1 3444 BIC hitps Vorbico.ty Barisic Petra Orbico Croatia
Zarad Gead - AL pavie. ] Coerp | Cor Parvie Markovic Lead MBIOLAIP O DUga Daniours ) Markovic Pavie Ban tours

Zdravi Gead - AL charer@navabo Google Compileted | Cor Nava Charler Lead anggesndoboard co hifpsinaatoat Charer Nava NAUTIKA CENTAR
Zarad Gead - AL rezervachie @2k Other Compietes | Contacted Lead MBfoboardfion 33531383233 hinpfeewew 2etenks oy ! Hotel Zelenksov
Zdravi Gead « AL andripiapovic Other Compileted | Cor Andrifa Flpovic Lead NGinfodboardsal S0cdc 14503500 hitps  IIpOvic-a Flpovic Ancfa Flpovic Business /
Zava Gead - AL Wreshmir Comp | Con Kresimie Minac Lead MBgesntoboard.co Digs Mhmty  Miinac Kresiomi Facuty of Teurts O;
2o Gead « AL kalring ook Google Compieted | Cor Kaltriea Caks Lead NGgesntoboard «385 07 751 097 hits ladratichn Ceky Katrina Adriatic Luxury Vily
Zdravi Gead - AL goran@efst e Other Completed | Cor Goran Dedic Lead an@infoboardmal.co Digalefstte  Dedc Goran Facuty of Economs
Zorad Gead - ACpe@laytuckg  Yandex Complated | Contacted Lead N@OHGNboars. P0STEI85S hip Mwan Xpadiaotruholel_review g2053 702 648 Skytar
Zdravi Gead - AL anna Kiarc@und Microsoft Completed | Cor Anea Klaric Lead a@gointoboard. +355 52 380 03¢ hilps.\uniine.hr Kiarkc Anva UNILINE &
Zarad Gead - AL 6la 2@ oogh P | Cer €2 Bujan Lead MGappinfodboan «072 3612619 hiiga /gogicbal | Bujan € Go Giobal Travel
Zdravi Gead « AL infoicondura-ct Other Compileted | Contacted Lead NGntoboardma 20272330 g eoaon. SOnAUA-SIONECA e/ Condura Croatica
Zard Gead - AL Info@hotel-porat Other Completed | Contacted Lead MBefodoardgs.  SETEIBER034 DM Rotel-poral b Hatel Perat
Zarav Gead « AL sven keleuvals Mcrosoft Completed | Cor Sven Keweura Lead AP oontoboard. ScHEIZBMC hitps. sHigroup Kelewva Sven Shy

Zarad Gead - AL bords. smolek@m Google Completed | Cor Borts Smolek Lead M@appinfoboan 5458 T8e2ch10 Hiigs . MnNusS N Smolek Borts minas

Zdrad Gead « AL baron gautschi Other Completed | Contacted Lead R@Uyntodoars. 52040838 hitpfeonon. dlabaccogautsch.comien’ Vita Baron Gautsct
Zdravi Gead - AL antonio Solai@or Microsoft Completed | Cor Antonio Toja Lead m@appinfoboarn «385 1 3444 B hips lorbico.ly Tolla Antonio Orbico Croatia 2
Zarad Gead « AL damjan cumic@ Not Found Compieted | Cor Camjan Oumic: Lead NGO 385 52 465 00C hiips ! valama 1) Ouemic Darrgan Valamar Riviera 24
Zarat Gead « AL ucha bankciits, Other Completed | Cor Lucka Bankc Lead AGnfodoardgio +385 51 710 444 htips ibumia b Bank Lk UBURNWA MOTELS
Zarard Gead - AL monika 2eozang Microsoft Completed | Reg Monka Brozan Meeting compilet a@infoboasdpre +385 52 808 00C hitps.maksina. o Beozan Monka MAISTRA Rov
Zarad Gead « AL joslp arthovic Microsolt Compiloted | Cor Joslp Ao Lead MG +44 20 TOOH 08 hilpa happy ren Arskovic Jorp Happy Rentals
Zdravl Gead - AL ana@ioroatia.y C | Cor Ana Lokner Lead A@hgndoboard. +385 21 332 31X hitps. roata-ya Lokner Ana Croata Yachting Spl
Zarad Gead - AL sijo@navigave-) Google Completed | Cor Mo Mamic Lead rgazp *1 800-807-1562 hiigs Marmc My Navigare Yachtng
Zorad Gead - AL horadet sulpci@s Microsolt Compieted | Cor Meradet Sulc Lead AP0 TFS +40 8 555 635 O D lwarepiar Suic Heradet Planet 20
Zdravi Gead - AL Info@trivago v C I Lead NGinfotoardiz 51715362 Ditpswn Atago.h! Guest House ia
Zarwd Gead - AL sinksa@medulin. Google Comgpleted | Cor Sinisa Mausnovic Lead MBI o DA medulin- Mitinovic Sirisa Moduin Excursions !
Zdravi Gead « AL vana < Completed | C: Lead A@nfobomwdmea  IBS20455555 bt holellapad be! Motel Lapad
Zdvard Gead - AL agarran@arenal Other Completed | Cor Ante Gavean Lead MBnfotoasama +385 52 529 40C hilps Venahogs Gavran Ante Arena Hospitalty
Zarard Gead « AL nfo@totelmark Other Compioted | Contacted Lead BGrIoadg 51410162 hiigawon Doleh-manng. comien’ Botel Maring
Zdravi Gead - AL romana Sanjc C | Cor Franjc Lead AGfoboarsdiy +385 1 4881 B2 hitps. brighioct Frangc Romana VERN' Universiy
Zdrd Gead - ALnina a Comgpleted | Cor Nina Cvitanovic Lead MmGooindoboard, «385 21 382 806 higa Yaspialy Cvianovic Nna Aspira Universiy Zag
Zaradl Gead « AL sk, C | Cor Josp Micrvanovic Leaa AGooirtoboard, COLZITT02e382 Mg iglone.ty  MICvanovic Josp Gitone Kvamer  Rije
Zdrardd Gead - AL ive botunac@alt Microsoft Completed | Cor ve Botunac Lead ang@getinfoboard 6104 1024172220 hilps.\afaec.al Botunac ve ALFATEC

Zarwd Gead - AL heviz @tourinionr Other Completed | Contacted Lead m@nictomspre 693375160 b advanhatel Estvan Parkhoel
Zdravi Gead « AL reservations@ihe Other Completed | Contacted Lead A@getnfodoard 402038211 hitpsuihotelsoln. el Motel Soun

Zdra Gead - AL miaden lomic@t Google Completed | Cor Miaden Tomic Lead amGappinfotoan +385 99 800 20¢ hiigs I Nctelpdt.: Tomic Masen Hotel Spi Poc
Zarad Gead - AL Info@hotehvitate Oher Completed | Contacted Lead MBiRomdng, 43181400 Dipatwn hotehilabennt com! Hotel Vila Borrt Ges
2Zdrard Gead - AL booking@erelafe Yeb de Completed | Contacted Leas A@inkboarchy. 917832344 hiipteelaterien.com’ Via Bretssima
Zdrad Gead « AL nfo@triucke sl Google Completnd | Contacted Load AZnkdoarchue 41300110 ptps wew iriuchke sl Hotel Tri ke
Zdravi Gead - AL tea misckig@ingr: Microsoft Completed | Cor Tea Miscki Lead at@infboandiea 5421215063702 hips.lingraty  Micki Tea INGRA

Zarad Gead - AL Widora@viacalin Other Completed | Cor Leikdors Tomjanovic  Lead AFBnkcoosrcagy +385 51 331 MM acoine ) Tomianovic o VIA Teavel Agency
Zdrav Gead - AL mpulas@dua h < | Cor Margas Pujas Lead atpinfoboandfios S5S00acIet0 Mips dualy  Pujas Marfana Chy of Dubrownk De
Zarind Gead - AL canstadi@ia ht) Other Contacted Leas AFPNROOMCay 4ATO11111 pupoicansiadi e Hotel Cartstact
Zara Gead « AL nfogiazurpalace Google Compieted | Contacted Lead Agvynfodoard. 85913201001 bilplww.anapalace.com’ Azur Patace Luxury |
Zaord Geadt - AL dampan@sunset Google Completed | Cor Damjan Rudez Leas A@hntoroard o Dipssunsetsp: Rudez Damjan Sunset Sports M Zag
Zdra Gead « AL georgl < | Cor Georgl Kacaevc Lead APHNIboIINoy +44 20 7009 OB bl hagpy.ren Kacarevic Georgl Happy Rentals Py
Zarad Gead - AL recepcia@hoste Other Completed | Contacted Lead A@emyindoboard 32330777 hitpiosdel-Aristal e/ Hostel Kristal
Zaorad Gead « AL mate knure@sut Other Completed | Cor Mate Kruze Leas APonotoard, «385 21 399 00 hiips subrosan Kruze Mae Ooitar Theifty - Car re
Zadrai Gead - AL sergh_ 1 C | Cor Segh Dushevin Lead at@appintoboan 601243303c70: it epam.con Dushevin Sergh EPAM Systems
Zadrad Geadt - AL pA@es < | Cor Mislav i Lead AFPoetnlotowd oo BUZSSephenid Jkic Mistav Vision Partners  Zag
Zdrav Gead - AL ozgen. aydingirts Other Completed | Cor Ozgen Aydn Lead atPoetinfoboand +50 850 755 7€ hiips.\ s, com Aydn QOzgen Rixos Motels
Zarrd Gead - AL info@hotelant i Google Completed | Contacted Leas A@tginfooard,  9959T41T4 bupaAhoslani i ANLANI

Zdraw Gead « AL _hyteyr < | Cor Lytvy: Leas atpntoboandglo 601263303070 biipsepam.con Lytvymenko  Anastasia EPAM Systerms  Zag
Zarand Gead - AL van tosnjak@le Google Completed | Cor han Bosnjak Leas A@infoboadapy 556343673608 Mips Memax net Bosniak Nan Lemax

Zdravl Gead « AL suzand. suran@r Microsoft Completed | Cor Suzana Suran Lead A@hqinfoboard, «385 52 808 0O hiips.malsira o Swran Swana MAISTRA

Zarad Gead - AL jasmina sasivare Other Completed | Cor Jasmina Sasharevic  Lead atinfoboardapy +385 51 710 444 hiips \WDumia Iy Sashvarevic  Jasming Livumia Hotels & Op
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Zord Geadd - AL Genis@0esa-gro MicrosoRt Completed | Cor Denis Diberovic Leas 0@tryindoboand co Dt ADesa-gics, Diberovic Denis
Zarard Gead « AL petra postovicy Other Completed | Cor Petra Postovic Lead APnfoboarddiz +385 1 4069 3N bl licroatia b Postiovic Petra
Zord Gead - AL reservations@ds Omer Completed | Contacted Lead wGnfovoarang. 20414616 g W KaMO-DORCENOUSE COmY
Zarat Gead « AL st < I Lead AGnfotoardsal 21004909 hitps:ihotel-baskavoda hohe_hotek-horzent bl
Zarard Gead - AL danfel anckic @ Google Completed | Cor Danjel Anokic Lead WGinfovoardpec 545878210 higs. minusS e Anciic Danjel
Zarard Gead « AL nOhotel-spir Other Completed | Contacted Lead Ggetntoboard ISI004I5433) hitp. . hatekspiRosanto.com!

Zdrad Gead - AL s@ro < IC Leas WGinfovoardsal 33520440100 hip e hoteroyakive com!

Zdrad Gead - AL hafzadar travel Google Completed | Cor va Bencun Lead AGnfodoarddiz +385 23 316 164 hilps.\zadat ray Bencun a
Zorad Geadd - AL branka spanicek MicrosoRt Completed | Cor Branka Spanicek Leas WGfotoardma «420 T77 995 S1nips. Dackwalc Spanicek Branka
Zarard Gead « AL joricaitig? Google < | Cor Jurica Barac Lead Agointoboard.co Ditpsihighiands Barac Jurica
Zorand Gead - AL vivian. vicosevicq Google Completed | Cor Vivian Vidosevic Lead MG fovoardagy « 385 21 640 258 hips walerman Vidosevic Vivian
Zarar Gead « AL Joraj anzulovic ) MicrosoRt Completed | Cor Jura) Anruonc Lead getntoboard co Ditps i mpenniog Anzulovic Jura)
Zaorwd Gead - AL manied. < | Cor Martiea Mavricevic Leas MGinfoboardscs +385 1 3444 B0 hpalorbico v Mawricevie Martra
Zara Gead « AL tomistav majkus{ Not Found Completed | Cor Tomistav Majhus Lead AGinfoboardhy. + 3835 52 465 00C hitpsalamar. Majus Tormistay
Zarad Gead - AL nfo@apanmant. Other Completed | Contactes Leas MBhgnoboard. SE217427 DU apamank-SpoSaLcom

Zarad Gead « AL han Jurjevicico Oher Completed | Cor van Jurjeic Lead Aoointoboard. +385 23 211 131 bl lcenniionn Jugevic van
Zornd Gead - AL nfo@hotel-pula. Google Completed | Reply received Notinterested  a@infodoardscs 38552388922 bt www Nodel-pula hote!

Zarand Gead « AL mano Somifancvi MicrosoRt Completed | Cor Maro Tomfanovic  Lead Anfotoardsales.co Ditpslenerpise Tomfanovic  Mario
Zorwd Gead - AL han. pastoovic® MicrosoRt Completed | Cor van Pastovic Leas MGinfoboardhul 56eSEa21Ie50 Mg unago.te Pastuovic van

Obradenileadovi & M &
Datoteka rock Priadi Umetni Obkk Podas Alati  Prodirerya  Pomod

QA o5 ®F 0%~ € % O N m Zdw v~ -(10/+ B I FA %8 E-i-B-A- o@D @ Y@ X
A v fx Campagn Name
] A 8 = o 3 F o M | ¥ x L
ST mme wne s e sy v | - - WY A - LML ML IS Y .
708 Zaravt Grad - AL Sudaic@chochn Microsoh Corpletod | Cor Jonp Bosase Leac MBILOMAN «40 91 1310840 Dipa i checkiyt Budalc o
SN2 Zaravt Grad « AL fonideskfbete Oher Completed | Contacted Lead Andcboardpes  MS22046400 i Maan belevuehotel h
203 Zarav Grad - AL monla@vetun- Oher Completed | Cor Monia Viadskove Leas MN@indoboarapee « 385 52 434 TOC hipavelura-rer Viasishovic Monka
T4 Zaran Grad « AL gy Zoho Comrp | Cor Josip Lux Leas APrtcboardgo. « 385 09 680 07 hips Ihrisecke Lux o
205 Zaravi Grad - AL nikica gaspio@a Google Completed | Cor Niica Gaspic Lead at@indoboardagy «385 22 361 001 higa. amadiags Gaspic Niica
200 Daravt Gead « AL nbo@p Coemp | G Loac ARodOISgo ISSNENETH DL SANNONAS hi e 'sontact
07 Zaravi Grad - AL igor dotgisupersy MicrosoRt Completed | Cor igor ot Lead atginoboardapp <o Dt superspor Tot Igar
100 Zaeavt Grad - AL semina mehic@ Omer Completod | Cor Nermina Meric Leas AFRodOCArP O Dipaihctels-te. Mehic Nermira
L3N0 Zaravt Grad « AL proceinik (itvvar | Oher Completed | Contacted Lead APndcdboardiea 21745046 i teovc hvacheapacments-udongecindex him
0% Zaravt Grad - AL cano tlusna@unt Microsol Comrpleted | Cor Dario Turina Leas MPindoboarahion « 385 52 380 03¢ hipa lustine Iy Turina Darid
9 Zaravi Grad « ALana ) Microso® Comp | Cor Ana Mook Lead APrtcboardma « I85 52 508 00C hips. malsina o Malambek A
202 Zaravi Grad - AL marcela@rinava Google Compieted | Cor Marcela p Lead at@gonioboard. «385 1 6413 55¢ s ot Zviovic Marcela
D9 Zaran Gead - ALcona G Mictoson Comrp | Cor Oora Wiicavic Leas FBIAbOIrS + 385 1 4568 664 hilps . eaplanadt Wkicevic Dora
0% Zaravi Grad - AL ura iripalogieat Google Compieted | Reg Lawra Tripalo Meeting compiet at@hqinfoboand. +&4 20 3863 082 hitps.iratehawk, Tripalo Laura
% Zaravt Gead - AL mano kolumbicg Google Corpletod | Cor Mariy Kolumbic Loas ARappindoboarn « 385 21 853 TOC hipa. masinge Kolkumbic Manio

https://docs.google.com/spreadsheets/d/17bnw00Y83KdkRVNkfQeTppExDVQgscFc0-
XGkaQn01w/edit?gid=435558657#gid=435558657

HESA pal
Croasan Nasons Za
Kalamota Beach H

Hotel Sprito Santo
Royal Blue Hotel
Zadar City Tourist
CEE Bankwatch K
HIGHLANDER A 21
Spetrvs Hoted

Ortico Croatia
Valamar Riviera d.¢
Apartmani Spolar
CONNITOR Rent 3
Hotel Pula
Enterprise Rent A ¢
Sinago Luxury inter

O B O- O -

Rina Travel & Eveny
ESPLANADE OLEA

Masing Reson

Activity: FaceBook campaign
Type of event Online
(online/offline):

Target reached: 69.771
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Duration: 1-30 September 2025
Objective: To raise awareness about inclusive tourism and distribute an informational brochure via social
media (Meta platforms).

The Facebook campaign was implemented with the objective of increasing knowledge and public awareness
about inclusive tourism for people with Alzheimer's disease and dementia, targeting the general public and
promoting understanding and empathy towards this group. The main theme of the campaign was the
promotion of the Month of Alzheimer’s and Other Forms of Dementia, with message development supported
by a reference to the post from the first project workshop.

The campaign aimed to raise general awareness that people with Alzheimer's disease and other forms of
dementia can also travel and go on holiday, and to encourage tourism operators to develop services in this
area, thereby contributing to sustainable tourism. It also highlighted that inclusive tourism can help extend the
tourist season and shift focus away from highly frequented destinations, for example by promoting off-season
travel or tourism in less-exploited inland areas such as the Dalmatian hinterland.

The campaign focused on emphasizing inclusive tourism for people with Alzheimer’s disease and other forms
of dementia, using the ADRINCLUSIVE brochure explaining how to organize a holiday for people with dementia.
Campaign materials included the ADRINCLUSIVE postcards and brochure prepared for the project, and, when
necessary, free photos from the internet.

META CAMPAIGN STRUCTURE

B Facebook Ad #1
Text:

t People with dementia also want to go on holiday.
Their moments of relaxation, social connection, and time in nature are just as valuable as anyone else’s.
But to make this possible - we need to include them.

Tourism that includes people with Alzheimer's and other forms of dementia can be more sustainable, more
meaningful, and more connected to the community.
. Instead of crowds - the Dalmatian hinterland. Instead of barriers - accessibility.

W Download the brochure on organizing inclusive holidays and see what it looks like in practice:
<~ Download brochure: [LINK]
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B Facebook Ad #2
Text:
< Dementia does not mean the end of an active life.

People with Alzheimer's and similar cognitive difficulties can enjoy holidays - if we make it possible.

The ADRIAINCLUSIVE project is developing inclusive tourism models that enable safe and meaningful
travel.

@ This kind of tourism can help extend the tourist season and encourage the development of destinations
beyond the main routes.

See the brochure and learn what an inclusive approach to tourism looks like:
<~ Download brochure: [LINK]

nterrey Il

Naly « Crowa

o e ——

ADRINCLUSIVE
v Ty | e o ehe gt
o o s et e 14 S0 4 o |
g hons o

Kako organizirati odmor
za osobe s Alzheimerom
i demencijom?
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cnmivs @l

- e

putovanje dostupno svimat

Overall Results

Indicator Result

Reach 69,771 people
Impressions 95,578
Unique link clicks 70

Demographic Analysis

Age group Reach Clicks [Page views
25-34 16,974 20 9
43
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35-44 15,982 13 4
65+ 9,055 14 2
Other age|Less relevant / lower|— —
groups engagement

The 25-34 age group showed the highest engagement and number of link interactions, confirming that
younger audiences are more responsive to topics related to social inclusion and innovative forms of tourism.

Advertisement Performance

Advertisement |Reach [Clicks |Page views

Postcard 3 44,089 (47 16
Postcard 2 19,214 |15 3
Postcard 1 20,490 |8 —

The “Postcard 3" ad achieved the best results, generating almost two-thirds of all clicks, suggesting more
effective creative design and clearer message delivery.
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Flterng tadset X

Search 10 fiter by name, 1D o metrics
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) Campaigna 88 Adsats B Asstor1Adem
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4.5 PP 5 - AFAM Alzheimer Uniti Marche Organization
Activity: Distribution of 3,000 copies of brochures and
postcards
Type of event Offline
(online/offline):
Target reached: 3,000+

As part of the Cross-border raising awareness campaign, AFAM Alzheimer Uniti Marche distributed 3,000 copies
of the informational brochure “How can | organise a vacation for people with Alzheimer’s and dementia?” and
related postcards during all awareness events organised within the framework of the project, as well as
throughout the regular activities carried out by AFAM in the Marche region.

The materials were shared with families, caregivers, tourism operators, healthcare professionals, and local
stakeholders. In addition, the brochure was disseminated through the national network of AFAM ltalia, which
further extended its outreach across different Italian regions, amplifying the visibility and impact of the
ADRINCLUSIVE model at national level.

This action contributed to strengthening awareness about inclusive tourism solutions and promoting practical
guidance for organising accessible holidays for people with dementia.

Activity: 35th Alzheimer Europe Conference - Bologna
Type of event Offline

(online/offline):

Target reached: 1000+

During the 35th Alzheimer Europe Conference held in Bologna (6-8 October 2025), AFAM Alzheimer Uniti
Marche organised and conducted a dedicated panel focused on inclusive holidays and sustainable tourism for
people living with dementia.

The panel addressed the right to travel as a matter of dignity and social inclusion, presenting the experience
developed within ADRINCLUSIVE and highlighting how inclusive tourism can contribute not only to wellbeing
but also to sustainable territorial development. The session brought together professionals, researchers,
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associations, and policymakers from across Europe, positioning ADRINCLUSIVE as a concrete example of social
innovation in tourism.

Through this contribution, AFAM strengthened the European dimension of the project and facilitated dialogue
between the tourism and dementia-care sectors at international level.

3, 6-8 October 2025
Bologna, Italy

Activity: Local Awareness Event: Territori accoglienti -
Turismo accessibile, cammini e autonomie possibili

Type of event Offline

(online/offline):

Target reached: 29

On 18th of December, 2025, AFAM organised the public event “Territori accoglienti - Turismo accessibile, cammini
e autonomie possibili” in Matelica (Macerata), aimed at raising awareness within the local territory about
accessible and inclusive tourism models.

The initiative engaged caregivers, citizens, tourism operators and social service providers in a dialogue on how
to create welcoming environments and meaningful travel experiences for people with dementia. The event
contributed to strengthening local networks and fostering a more inclusive tourism culture at community level.
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TERRITORI
ACGOGLIENTI:

TURISMO AGGESSIBILE, CAMMINI

EAUTONOMIE POSSIBILI

Modera MANUELA BELARDINELLI

ORENOO
Accogiienza dei partecipanti e salutiitituzionali

10:30- | cammini ¢l turismo lento
PAOLO PIACENTINI N

| Cammini ¢'ltalia: accessibilita, lentezza
ecomunita

11.00- inerari spirituali e naturali
FARSERGIOLORENIINT o
1 Cammino dei Cappuccini: natura, spiritualita
eaccoglienza possinile

11:30 - Turismo outdoor acessibile
SIMONE VECCHIONI- Marche Active Tourism
Come adattare l¢ esperienze outdoor
‘mantenendole autentiche

o b

—
@CUUSS B

18 dicembre 2025
0re10.00

©/0 PALAZZ0 OTTONI
Piazza Enrico Mattei

MATELICA

12:00 - Progetto Interreg ADRINCLUSIVE - Italia-Croazia
Come oroanizzare una vacanza per persone con
Alheimer ¢ demenza

SUSANNA CIPOLLARI

12:30 - 1 PNRR per I'autonomia dellg persong con
disabilita
VALERIO VALERIANI

13.00- Pausa pranzo

SESSIONE POMERIDIANA

14:00 - Trasferimento a Palazzo di Esanatoglia

14:30 - Saluti istituzionali , visita e inaugurazione dello
spazio di Palazzo di Esanatoglia realizzato atraversoil
Piano Nazionale di Ripresa ¢ Resilignza Missione 5,
Componente 2, Investimento 1.2 “Percorsi di
autonomia per persone con disabilita™

Activity:

Participation in BIT - Borsa Internazionale del
Turismo (Milan)

Type of event
(online/offline):

Offline

Target reached:

1000+
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AFAM participated in the Borsa Internazionale del Turismo (BIT) in Milan (9-11th February, 2026) as a guest at
the Regione Marche stand under the initiative “Marche For All”. During the event, AFAM presented its experience
in organising inclusive holidays for people with dementia, highlighting the ADRINCLUSIVE project as a
structured and replicable model.

This participation allowed AFAM to reach a professional tourism audience, including destination managers,
travel agencies, and institutional representatives, reinforcing the economic and sustainable tourism dimension
of the project.

Activity: €TV Marche
Type of event Online
(online/offline):

Target reached: 1000+

The regional broadcaster €TV Marche dedicated a television report to the ADRINCLUSIVE project, featuring
AFAM's presentation of the project objectives and opportunities, including the training activities for tourism
and welfare operators.

The TV coverage contributed to expanding public awareness beyond the immediate project network, reaching
a wider regional audience and reinforcing the visibility of inclusive tourism as a strategic opportunity for the
territory.

Video available here: https://www.facebook.com/reel/2411018149347307
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Activity: Video production of the pilot action
Type of event Online

(online/offline):

Target reached: 1000+

AFAM produced a video documenting the inclusive holiday experience implemented within ADRINCLUSIVE. The
video highlights practical aspects of organising a dementia-friendly holiday, testimonies, and the emotional and
social impact of the experience on participants and caregivers.

The audiovisual format enabled broader dissemination of the project’s values and practical approach, serving
both as an awareness tool and as an advocacy instrument.

Video available here: https://youtu.be/QA8c740USxs?si=Ed8ip1eRfV7/MUsCL

Activity: Podcast Series: “Una vacanza indimenticabile
diventa voce”

Type of event Online

(online/offline):

Target reached: 100

AFAM, in collaboration with Radio Incredibile, developed a podcast series titled “Una vacanza indimenticabile
diventa voce”, as part of the ADRINCLUSIVE project. The series narrates the inclusive holiday experience through
a sound journey, giving voice to participants, caregivers, and professionals involved.

This innovative communication format broadened the campaign's reach and diversified its communication
channels, contributing to a deeper emotional engagement with the topic of inclusive tourism for people with
dementia.

All episodes available here: https://www.radioincredibile.com/?s=una%20vacanza%20indimenticabile%20

4.6 PP 7 - Public Institution RERA SD for coordination and development of Split
Dalmatia County
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Activity:

Event 1:
Two workshops on social and environmental
sustainability and social innovation - Split, Croatia

Type of event

Offline

(online/offline):

(online/offline):
Target reached: Number of participants: 15
Activity: Event 2:

Online Awareness Campaign
Type of event Online

Target reached:

The campaign achieved a total of 1,265 views, representing
a 191% increase compared to the previous month.

Additionally, platform analytics recorded 77 user
interactions (likes, shares, comments), marking a
significant 600% increase from the previous 31-day period.

Official project website metrics were tracked through the
Matomo platform for the month of September - analytics are
presented below.

4.6.1 Implemented Activities

. Local workshops with caregivers and tourism providers
. Public info sessions in collaboration with healthcare institutions
. Social media campaign targeting regional audiences

Two workshops on social and environmental sustainability and social innovation - Split, Croatia

On 10 December 2025, Pl RERA SD participated intwo workshops on social and environmental
sustainability and social innovation held in Split. The events were organized by the National Foundation for
Civil Society Development and the Split-Dalmatia County as part of the 3P4SSE Interreg Central Europe project.

As part of the pilot testing of a jointly designed curriculum, the sessions offered an engaging and collaborative
environment. Participants worked in groups, mapped stakeholders, analyzed challenges, and co-created

solutions using participatory learning methods.

Project partners were delighted to present ADRINCLUSIVE - a project connecting the tourism and social sectors
to develop inclusive tourism services and dementia-friendly destinations. Through joint strategies, pilot actions,

c———————
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Two workshops dedicated to social and environmental
sustainability and social innovation - Split, Croatia

Online Awareness Campaign - Alzheimer's Awareness Month (September)

As part of Alzheimer's Awareness Month, PI RERA SD implemented a targeted online social media campaign in
September to raise awareness about inclusive tourism within the framework of the ADRINCLUSIVE project.

The campaign featured a series of visually appealing, custom-designed graphics created specifically for the
project, aimed at informing the public, encouraging engagement, and promoting the message that inclusive
travel should be accessible to everyone - regardless of ability.

The core objective was to help normalize inclusive travel by challenging existing barriers and perceptions.
ADRINCLUSIVE project partners firmly believe that the joy of exploration should not be a privilege reserved for
a few, but a fundamental right for all.

Through focused and carefully curated messaging, the campaign cultivated a more inclusive travel culture by
showcasing real solutions and practical strategies that enhance accessibility in tourism. Special emphasis was
placed on tools and approaches that support individuals with cognitive challenges in discovering, selecting, and
booking suitable travel experiences more easily.

This initiative marked a step forward in building awareness, driving change, and fostering a more equitable
tourism environment across the Adriatic region.

As part of the campaign, social media posts actively encouraged the target audience to visit the ADRINCLUSIVE
project website. In particular, followers were directed to explore the Guidelines for Inclusive Tourism
Professionals available on the site. These resources provide practical advice and tools to support tourism
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providers in creating more accessible and inclusive experiences for all travellers, including those with cognitive
or physical challenges.

Below are the custom-made visuals developed specifically for the ADRINCLUSIVE social media campaign,

designed to effectively communicate key messages and engage the audience during Alzheimer's Awareness
Month.

@ Planning a dementia-friendly holiday

Language matters!
Planning a vacation with a loved one who has dementia? It's possible and incredibly Words shape perceptions. When talking about #dementia, choose language that honors the
rewarding! person: - .
Say "person living with dementia®
Choose quiet, familiar destinations X Avoid “sufferer” or “demented”

Book safe, accessible accommodations & Every person has a story, passions, and relationships that deserve respect.

Keep routines and meals consistent & Learn more: www.italy-croatia.eu/web/adrinclusive

Include gentle, engaging activities £ Guidelines for inclusive tourism professionals: https://shorturl.at/ak83z

oL e R . . . Interreg Italy-Croatia Programme

& Learn more: www.italy t web]/

£ Guidelines for inclusive tourism professionals: https://shorturl.at/ak83z

#interregitalycroatia #AskAboutDementia #AskAboutAlzheimers #inclusivetourism -

#inclusiveholidays nierres =T
tealy - Croatia

#inclusiveholidays

o rcamcLusve

—

LANGUAGE MATTERS
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4 Activities that spark joy

From beach walks to art workshops, vacations for people with #dementia should be rich in
gentle stil ion and i i

# Card games

I Music sessions

[S] Creative workshops
< Boat trips

It's not just about where you go - it's about how you feel while you're there.

& Learn more: www.italy-croatia.eu/web/adrinclusive
£ Guidelines for inclusive tourism i tur

Interreg Italy-Croatia Programme

#interregitalycroatia #AskAboutD i kAb i i i ism
#inclusiveholidays

interreg [l S
Italy - Croatia

Wil ADRINCLUSIVE

@ Why inclusive tourism matters?
Inclusive tourism isn't just a trend - it's a movement!

@ It boosts well-being
- Fights social exclusion
4a Strengthens communities

Let's build a world where travel is a right, not a privilege!

& Learn more: www.italy-croatia.eu/web/adrinclusive
& Guidelines for inclusive tourism professionals: https://shorturl.at/ak83z

Interreg Italy-Croatia Programme
#AskAboutDementia #Ask

Imagine a world where everyone can experience
the joy of travel, regardless of their abilities...

@Today is World Alzheimer's Day @

Every 3 seconds, someone in the world develops #dementia - and behind every diagnosis
is a person, a family, and a story.

On this day, we honor those living with 's, their gi , and the S
working toward a cure. Let's break the stigma, raise awareness, and support early detection
and compassionate care.

== Know the signs. Start the conversation. Show support.

#World imersDay i gi pp

#ActOnAlzhei s #alzhei

#interregitalycroatia

interreg Rl S vuen

Italy - Croatia

Wi ADRINCLUSIVE

ALZHEIMER'S
MONTH

Have you traveled with a loved one living with dementia? @
{3 Share your story and help inspire others!

wa Post your favorite travel moment

/ Share what worked for you

== Encourage others to take the leap

@ Let's normalize inclusive travel - because everyone deserves the joy of exploration.
& Learn more: www.italy-croatia.eu/web/adrinclusive
& Inclusive tourism guideli for p i

.at/ak83z
Interreg Italy-Croatia Programme
#adrinclusive #AskAboutDementia i i iday

Together, we can make travel

werr B
G - b e accessible for everyone!

Italy - Croatia

il ADRINCLUSIVE

o)
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The online social media campaign implemented in September, as part of Alzheimer's Awareness Month, proved
to be highly successful in reaching and engaging the target audience. The campaign featured visually appealing
and carefully curated content, tailored to raise awareness about inclusive tourism and cognitive accessibility.
As a result, the campaign achieved a total of 1,265 views, representing a 191% increase compared to the

previous month.

Additionally, platform analytics recorded 77 user interactions (likes, shares, comments), marking a
significant 600% increase from the previous 31-day period. These metrics clearly indicate that the campaign
resonated with the audience and effectively amplified the visibility of the ADRINCLUSIVE project and its key

messages.

0 Q Search Facebook @ B (1] [=q} O] HH
« Pro'e‘ss\onai dashboard Views breakdown © Custom: Sep1-0ct1 »
Insights
e Views 1,265 1 191% 0-0% 0-0%
Views @ 3-second views @ 1-minute views @
(5] Earnings

200.0000
il Interactions

150.000

&% Audience 100.00

50.0

0

Sep 1 Sep 6

Views by content type
@ Followers @ Non-followers

Multi photo

0

Sep 11 Sep 16 Sep 21 Sep 26

publishing activity ()

Oct 1

Views by followers vs non-followers

32.6%

Link

32.5%

Photo

O

31.7%

Reel
—

70.3%
owers ®

29.7%
Foll ® Non-followers

3.2%
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0 Q Search Facebook @ B (1] = 5 iH 0
& Professional dashboard
Insights Interaction overview © Custom: Sep1-Oct1 v
@ Views 77 Interactions ©
+600.0% from previous 31 days
© Earnings 15.000
. 10.00
Interactions
5.0
&% Audience
0
Sep 1 Sep 6 Sep 11 Sep 16 Sep 21 Sep 26 Oct 1
@ Q &
75 1 1
Reactions © Comments € Shares ©
By interaction type @ By content type @ By followers vs non-followers @
@ Followers @ Non-followers
\ Link -
52%
Photo
—— 33.8%
9 9 9 Other o o
97.4% 1.3% 1.3% 14.3% 94.8% 5.2%

® Reactions ® Comments Shares Followers ® ® Non-followers

As the communication lead, PI RERA SD plays an essential role in supporting project partners across all
communication and dissemination activities. The partner is responsible for the design and development of a
variety of visuals and promotional materials tailored to meet the specific needs of events and outreach
initiatives. This includes the creation of event-specific graphics, posters, brochures, and social media visuals, all
aligned with the project's visual identity and communication strategy. P| RERA SD also ensures consistency in
messaging and branding across all channels, contributing to the overall visibility and professional presentation
of the project. In addition to material production, PI RERA SD offers ongoing support to partners in the planning
and execution of communication tasks before, during, and after events, thereby reinforcing the project's impact
and stakeholder engagement.
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An afternoon dedicated to #inclusivetourism
What does truly accessible tourism look like? Yesterday, we explored it together - through
stories, experiences, and tools that make travel a right, not a privilege.
# With Radio Incredibile, we gave voice to powerful journeys - not just to places, but into
empathy and inclusion.
@ From walking in the shoes of those with dementia through the Virtual Dementia Tour, to
stimulating minds with the Intelligent platform, and exploring the tactile beauty of the
Omero State Tactile Museum, the day was rich with learning and connection.
& Thanks to Claudio P , we
bodies and all ages.

and dance for all

&3 One of the most moving moments? Hearing the story of our holiday for people with
Alzheimer's - a reminder that even in illness, there can be joy, dignity, and deep human
connection.

W We also the #adri project - a vital step toward making
inclusive holidays for people with cognitive decline a widespread reality.

I The day ended on a beautiful note, with our holidaymakers singing “Susy" by Gio Evan -
a song about home, hope, and the beauty of shared journeys.

3 Tourism should welcome everyone - with open arms, open minds, and zero barriers.
Interreg Italy-Croatia Programme

#interregitalycroatia i avel iendly #Touri:

edibile #omer #C

(.n Radio Incredibile
*# September17 - @

@ Una vacanza indimenticabile diventa voce
Abbiamo trasformato un laboratorio in un viaggio di emozioni, ricordi e speranze: nasce
la serie di podcast dedicata... See more

See translation

Thank you, ETv Marche, for your interest in the #adrinclusive project and for helping us
spread the message of accessibility for all!

/& Voices, Faces, Visions - a heartfelt afternoon at Spinnaker Camping in Marina
Palmense - brought together caregivers, social and health workers, educators, and
animators to explore the power and potential of #inclusivetourism.

- It was a meaningful moment to share stories, tools, and perspectives on how to make
travel truly accessible - without barriers, without limits.

Everyone deserves the chance to explore the world.
Interreg Italy-Croatia Programme

#interregitalycroatia #AccessibilityMatters #Sociallmpact #nobarrierstravel
#alzheimersawareness #dementiacaregiver

ETv Marche
September 12 - @

#MarcheFlash ... See more

LATIH]

nterreg [l oo
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RADIO INCR

A VA \

EDIBILE
A IND

2\
=)' AFAM ALZHEIMER
%\% UNITI MARCHE

-

66 th Amica )
della Persona INCREDIBILE
con Demenza =%

Afam Alzheimer Uniti Marche Onlus
September 18 - @

@s Una vacanza indimenticabile diventa voce - Episodio 1
Inizia oggi il nostro viaggio sonoro con la serie di podcast realizzata da Radio
Incredibile, in collabor... See more
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@ Invitation to a lecture: Dementia and Alzheimer's Disease - Symptoms, Treatment, and @ A public lecture on the p ion, and of

Prevention As part of our Raising Awareness campaign, we organized this event to help educate the
= 30 September, 2025 at 6pm community and shed light on this important topic.

# CMC / CMIC Novigrad-Cittanova . The lecture was led by neuroscience expert Dea Salamon Novakovi¢, who provided

@ Free entry valuable insights and practical knowledge.

@ Learn mo;e about the :gmplon_\s, (r'ea;v_nenl options, and the importance of early . Thank you to everyone who joined us in learning more about dementia and how we can
P! 10 a s disease. support those affected.

CMIK / CMC Novigrad-Cittanova
Interreg Italy-Croatia Programme

#PublicLecture

interreg [l v

Italy - Croatia GRAD NOVIGRAD - CIITANOVA
CITTA DINOVIGRAD - CITTANOVA

wif ADRINCLUSIVE

ADRINCLUSIVE

TURISTIEKIM DESTINACUAMA JADRANSKOG MORA

OFFERTA

coN DEFICIT
DESTINAZION! TURISTICHE DEL MARE ADRIATICO.

- i

Ilntarvar Co-funded by bolest: simptomi, ljeZenje i prevencija
miLerns e” - the European Union

CONFERENZA - Demenza e malattia di

Alzheimer: sintomi, cure e prevenzione

Italy - Croatia

Centar za manifestacije i kulturu
Centro per le manifestazioni e la cultura
CMIK-CMC

Rivarela 7, Novigrad-Cittanova
Wi ADRINCLUSIVE Utorak/Martedi’ 30.09.2025.

18h

-~ )
CMIK / CMC Novigrad-Cittanova f 2
/ September 24 at 9:35AM - @ ‘,‘_
PREDAVANJE / CONFERENZA = (- l | [
Dy ija i i bolest - si i, lije&enje i p ij = . ;;qj :

Official project website metrics:

Official project website metrics were tracked through the Matomo platform for the month of September. The
data shows the number of visitors to the site as well as their countries of origin. The platform also provides
insights into user interactions, including document downloads and other actions performed on the website.
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Dashboard ~ All Websites & & @

Q ar LONTHR _ ADRINCLUSIVE - (PRODUZIONE) ® FROM 2025-09-01 TO 2025-09-30 & ALL VISITS NEW UPDATE: MATOMO 5.5.1 @ A
Comparisons
# Dashboard
SEGMENT
® Visitors All visits

@ From 2025-09-01 to 2025-09-30 (Range)

Overview @ From 2025-08-02 to 2025-08-31 (Range)
Visits Log
Real-time ) .
Visits Over Time
Real-time Map
" — Visits (September 1-30, 2025) (All visits) ~— V
Locations A
Devices
7
Software
Times 0 = S
Mon, Sep 1 Mon, Sep 8 Mon, Sep 15 Mon, Sep 22 Mon, Sep 29
User IDs
& Behaviour
Visits Overview
SEPTEMBER 1-30, 2025 SEPTEMBER 1-30, 2025
* ¢ 96 visits ¢ +50% S 161 pageviews, + +50.5% 108 unique pageviews « +50%
ldo! AUGUST 2-31, 2025 ol \get AUGUST 2-31, 2025
64 vi 107 pageviews, 72 unique pageviews
SEPTE 30, 2025 SEPTEMBER 1-30, 2025
| B _ 2 min 10s average visit duration « +34% 0 total searches on your website, = 0% 0 unique keywords « 0%
« AUG! 2-31,2025 « AUGUST 2-31

1 min 37s average visit duration 0 total searches on your website, 0 unique keywords

SEPTEMBER 1-30, 5 SEPTEMBER 1-30,
1 73% visits have bounced (left the website after one page) + +19.7% 0 downloads, « 0% 0 unique downloads « 0%
&« AUGUST 2-31, 2025 « AUGUST 2-31, 2025

61% visits have bounced (left the website after one page) 0 downloads, 0 unique downloads

SEPTEMBER 1-30, 2025

1.7 actions (page views, downloads, outlinks and internal site searches) per 3 2 outlinks, « +100% 2 unique outlinks « +100%
? . . Visit © 0% « AUGUST 2-31, 2025 .
» ANMggt  AUGUST 2-31, 2025 0 outlinks, 0 unique outlinks
1.7 actions (page views, downloads, outlinks and internal site searches) per
visit
SEPTE R 1-30, 2 5
[ I 18 max actions in one visit + +38.5%
da ~AAngel AUGUST 2-31, 2025

13 max actions in one visit
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LONTHR _ ADRINCLUSIVE - (PRODUZIONE)

FROM 2025-09-01TO 2025-09-30

@ From 2025-09-01 to 2025-09-30 (Range)

Comparisons
Dashboard
SEGMENT
Visitors All visits
Overview
Visits Log
Real-time 96 visits

Real-time Map ﬂ
Locations .
Devices
Software
Times

User IDs

Behaviour

B Acquisition

O Countries

© Goals

Country

COUNTRY

1

l l Italy

September 1-30, 2025
August 2-31, 2025
z Croatia
September 1-30, 2025
August 2-31, 2025

I I Ireland
September 1-30, 2025
August 2-31, 2025
United States
September 1-30, 2025
August 2-31, 2025
= Spain

September 1-30, 2025

August 2-31, 2025

-

@ From 2025-08-02 to 2025-08-31 (Range)

» '-g’ar

Worldwide & | Visits

v VISITS

30

29

28

10

e

& ALL VISITS

ynanag 5-34' 5052
26bgewpel |-30' 5052
E cLeece

vnaneg 5-3J' 5052
26bgewwpel |-30' 5052
— yneqs

vnaneg 5-3J' 5052
26bgewpel |-30' 5052
- yiapsuizsu
vnaneg 5-3J' 5052
26bgewpel |-30' 5052
- pounas|

vnanaf 5-34' 5052
26bewpel |-30' 5052

B viesuis

CONULBA

CONUgLA
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Continent
CONTINENT v VISITS
1. Europe
September 1-30, 2025 81
August 2-31, 2025 53

2. North America

September 1-30, 2025 14

August 2-31, 2025 10
3. Asia

September 1-30, 2025 1

August 2-31, 2025 0

4.6.2 Strategy & Channels Used

. Facebook and Instagram for visual storytelling
. Printed brochures distributed on events
. Collaboration with other institutions

4.6.3 Materials Produced or used

. Flyers, Infographics, Brochures

. Video

. Impact & Reach: 21,000+ participants in live events and 89,000+ social media engagements
. Strengthened cooperation between tourism and welfare sectors

Development and dissemination of informational materials

As part of the Cross-border raising awareness campaign, PI RERA SD designed and prepared a brochure
titled "How Can | Organise a Vacation for People with Alzheimer's and Dementia?" in three languages: English,
Italian, and Croatian. The brochure offers a practical, step-by-step guide for planning inclusive holidays that are
specifically tailored to the needs of individuals living with Alzheimer's disease and other forms of dementia. It
serves as a valuable resource for caregivers, tourism professionals, and family members seeking to ensure a
safe, comfortable, and enjoyable travel experience for this vulnerable group.
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In addition to the brochure, PI RERA SD also produced a set of visually appealing postcards. These postcards
artistically portray the concept of inclusive tourism for people with dementia, conveying messages of
accessibility, empathy, and the joy of travel.

Both the brochure and the postcards were disseminated during various project events and public activities,
contributing to the overall impact of the Cross-border campaign and enhancing the visibility of the
ADRINCLUSIVE project's key messages.

Together, we can make travel

accessible for everyone! *:S

‘ wh i
Imagine a world where everyone can experience g' yord where :;::;'(&:ence

the joy of travel, regardless of their abilities...
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Together, we can make travel
accessible for everyone!

TR [}
\ »
— ADRINCLUSIVE: Adriatic journeys for

A all - where innovation meets inclusion
[ 7 and every memory matters.
]

ww italy-croatia.eu/web/adrinclusive

Event participation

PI RERA SD and Fondazione Maratona Alzheimer attended the 3rd World Summit on Accessible

Tourism: Destinations for All, held in Turin from October 5-7, 2025, where the ADRINCLUSIVE project was
proudly featured. This prestigious global event gathered key stakeholders committed to promoting inclusive
and accessible travel experiences. As part of its communication efforts, PI RERA SD prepared an eye-catching
poster to visually present the project and commitment to promoting inclusive tourism. The event provided a
valuable opportunity to connect with international stakeholders and contribute to the global dialogue on
making travel accessible to all.
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How to organize a vacation for people
with Alzheimer’'s and dementia?

Shep-buy-slep quide

Step 1

5. Conclusion

The Raising Awareness Toolkit demonstrates the collective commitment of project partners to fostering
inclusive tourism environments. By engaging diverse stakeholders and producing multilingual, accessible
materials, the partnership contributes meaningfully to the European discourse on accessibility and innovation
in tourism.

All materials produced will be used in the future promotional activities of the project.

—
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