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1. Introduction 
	
This report presents AdriaClimPlus communication material to be used by project partners 

during dissemination events and e-material to be shared online in the project website, 

partners website and social media, to further promote the project, its objectives and results. 

The communication materials include key elements of the project's communication strategy, 

including the development of websites, the creation of social networking profiles and the 

production of promotional gadgets and materials such as leaflets, posters, brochures, roll-

ups and billboard. As for the graphic preparation and production of promotional gadgets 

such as notebooks, pens and other interesting materials, these will be printed at local events 

according to the number required.  

The website and social networks will be the main platforms for presenting the project and 

interacting with the target audience, while promotional materials will ensure visibility and 

encourage user engagement. This report will detail the process of creating and 

implementing each of these materials, including key steps, challenges and results achieved. 

The aim is to provide a clear picture of the progress made in the communication and visual 

promotion of the project and its impact on the overall strategy and objectives of the project. 

 

 

 

 

 

 

 

 



	

	

			5 

2. Communication material 
	
Project partner 3 ZADRA NOVA, with the support of other partners, is responsible for the 

preparation of the project's communication materials. The materials will be prepared in 

three languages, namely English, Croatian and Italian, in order to ensure the availability of 

information to a wider audience. 

ZADRA NOVA is responsible for the design of promotional items. The main design element 

will be a colour logo that will be printed on materials such as notebooks, pens and other 

products that will be made. This elegant and subtle approach will allow the logo to be the 

focus, while other design elements remain unobtrusive. For example, the background of the 

notebook will be white, with a hint of the logo in colour. The same style will be applied to all 

promotional items. Creating a consistent visual identity that exudes clarity. 

During the first period of the project, a website was created, profiles in social networks were 

opened, a poster for each partner was created, and an example of a brochure and poster 

was created. 

The plan for the next period is to actively promote the knowledge created through the 

partners' participation in external events, where promotional materials will be used. In 

addition, all activities and achievements will be regularly reported through social networks 

and the project website, which will ensure the visibility and dissemination of the project 

results. 
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Example of notebook 

3. Project website 
	
During the first phase of the project, the website on the Interreg programme was 

successfully updated and all partners were informed of its launch. To ensure effective co-

ordination of information, a Communication and Dissemination Plan was set up on the 

project shared Google Drive (See Deliverable D 2.6.1). All partners will add information about 

upcoming events and activities to this spreadsheet in order to provide clear messages to the 

public in a timely manner through the website and other communication channels. 

So far, the project website has provided the public with general key information about the 

project such as the duration of the project, the total budget, the project specific objectives, 

main expected outputs and the composition of the partnership. Furthermore, updates were 

made to share information about the first project meeting (Kick-Off), held in Lecce, Italy, on 

23-24th April, 2024.  
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The aim is to update the content on a regular basis with upcoming events and news about 

the activities carried out and their results. In this way, we aim to ensure transparency and 

information for all involved and interested parties. 

 

 

 
Image of the project website 

 

Picture of the first post about the Kick-off conference 
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3.1. Project partner website 
	
All partners of the AdriaClimPlus project have published and shared a link to the project 

website on their official websites. This activity allows for greater visibility of the project and 

facilitates access to information for all interested parties. In this way, the partners have 

shown their commitment to transparency and cooperation and have contributed to 

spreading awareness about the objectives and results of the AdriaClimPlus project. 

 

 

Official LP (CMCC) website 

 

 
Official PP2 (ARPA FVG) website 
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Official PP3 (ZADRA NOVA) website 

 
Official PP4 ( Regione Puglia) website 



	

	

			10 

 

Official PP5 (Arpae) website 

 

 

Official PP6 (RBI) website 
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Official PP7 (MRDEUF) website 

 

 

Official PP8 (UNIBO) website 
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3.2. Project social networks 
	
During the first phase of the project, profiles on the following social networks have been 

launched: Instagram, Facebook, LinkedIn and X. So far, several posts on each of these 

networks have been published, either creating specific project content or sharing interesting 

articles about climate change that are in line with the project's theme. In this way a wider 

audience is reached and awareness is raised regarding the importance of the issues the 

project is addressing. 

As for the project website, the content shared and published in a timely manner on social 

media is supported and guided by the aforementioned Communication and Dissemination 

Plan (see Deliverable 2.6.1), in which all partners are contributing with content material and 

sharing information about upcoming events and activities.  

In the communication strategy, examples of hashtags to be used in posts have been listed 

as well as all partners institute profiles, in order to  increase the visibility and reach of the 

posts. This approach aims to maximise the number of views and interactions. 

Social networks play a key role in modern communication, allowing to reach the project 

target audience quickly and efficiently, engage them in dialogue and share relevant 

information. These communication channels provide a platform to build a community 

around the project and aid in sharing messages and results globally. Particularly, regular 

announcements in social networks will ensure ongoing engagement and public interest in 

the project. 
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Facebook post and post analytics 

Instagram post and number of likes 
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LinkedIn post and number of impressions 

 

X post and post analytics 
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3.3. Project poster 
	
All AdriaClimPlus project partners have access to the poster template via the project shared 

Google Drive. The template, designed in accordance with the Interreg theme, ensures a 

unique visual identity and a professional look of the poster. Once the poster had been 

produced, all partners displayed it in a visible place within their institution, thus complying 

with the guidelines on promotion and visibility of the project. This activity not only 

strengthens the awareness of the project within the partner institutions, but also contributes 

to the recognition and uniformity of the communication of the AdriaClimPlus project in 

accordance with Interreg standards. 

The project contains basic information about the project itself, the logos of all partner and 

associated institutions as well as the contact information of all partners.	

	

	
Poster template 
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PP 2 ARPA FVG photo of the posted poster             PP3  ZADRA NOVA photo of the posted poster 

 

 

            

PP4 Regione Puglia photo of the posted poster          PP5 Arpae photo of the posted poster 
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3.4. Project brochure 
	
As stated in the project application, priority will be given to e-news and e-brochures to be 

shared on the project website and on social networks. If necessary, the brochure will be 

printed for events by local organisers according to the number required and translated into 

three languages, namely English, Croatian and Italian. 

A sample brochure has been produced using the poster theme template to ensure the 

Interreg visual standard. The brochure contains basic information about the project and the 

barcodes of the project's social networks so that stakeholders can access the social networks 

more easily and quickly, thus ensuring greater visibility. The brochure can be modified 

according to the needs of the event. 

 

 

Brochure example 
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3.5. Project billboard 
	
As for the project brochure, a standard billboard template, with general project information, 

has been created and shared with project partners via the project shared Google Drive. 

Although the billboard is now ready, it has not yet been used. Throughout the project, both 

the brochure and billboard will be updated and integrated with project results.  

 

 

Billboard example 
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4. Conclusion 
 

The report presented the results of the project's communication activities so far. A website 

has been successfully created and launched, and profiles on social networks (Facebook, 

Instagram, LinkedIn and X) have been successfully opened, enabling wide availability of 

information and communication with the public. In addition, key promotional materials such 

as posters, a sample brochure and a billboard have been produced, all of which contribute 

to the visibility of the project.  

In the coming period, further graphic preparation and creation of promotional gadgets will 

be conducted to provided also printed material to be used for events by local organisers. 

Regular updates of the project website and social networks will also continue. All partners 

will continue to respect the communication guidelines of the Interreg Italy - Croatia 

Programme to ensure consistency and efficiency in the implementation of project activities. 


