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1. Offline and online visual identity and messages 
 

In occasion of the Launch Conference, DEMY-Coop formulated the project’s visual identity to be 
implemented through the Awareness Raising Campaign. The campaign concept and slogan, "Catch 
the wave of change", were created to accompany the project’s specific visual identity tools and 
graphic designs.  

 
For the Launch Conference, some cards were created to highlight the main takeaways from speakers. 
 

Launch Conference save the date Launch Conference Takeaways cards 
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Starting from these initial steps, the Campaign and the brand identity of the project were elaborated 
with a view to reach out to local youth and involve them in better understanding the benefit of their 
engagement in strategic decision-making. The visual identity included campaign cards for the project’s 
social media (project website and Facebook page).  
 
The visual identity of the project was created based on the programme's core values and objectives, 
reflecting its commitment to cooperation and cohesion between Italy and Croatia. The programme’s 
color palette and typography were valorised and used to enhance coherence and create a direct link 
between the project and the programme. The project logo and blue and green pattern were used in 
all materials together, while the programme map was used in some of them (conference backgrunds 
and ppts, the brochure). New visual elements related to the concept of youth were added.  
Overall, the cohesive visual identity aims to communicate the project’s goals effectively and resonate 
with its target audience. 

 
The Campaign image, slogan and messages were used in every type of communication.  
 
● Campaign slogan: Catch the wave of change 
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● Project claim: Supporting better governance through youth engagement  

 
 
The project’s basic promotional materials (Poster and Roll-up) were customized with the  
Customized promotion materials, produced and shared by LP: 

Project Poster Project Roll-up Project image 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  

 
Campaign card with slogan, claim and image From Newsletter #1 
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The Campaign was adapted to the priorities of the moment. In occasion the Consultations on Interreg 
post-27, ad hoc cards were created and diffused through a Call to Action. 

 
 

Card for Consultation on Interreg Post-27 Call to action on Facebook 

 

 
Copy of the Call to action  

Our vision is one: Youth is the Future of Interreg!  

Take the survey and help us make it part of a foresight exercise launched by Europe in my region! 
How?  

Our Interreg Italy-Croatia Programme prepared two surveys to collect opinions of stakeholders and citizens. 

They are available at following dedicated webpage https://www.italy-croatia.eu/future-of-interreg-post-2027  
We are proud of this participation opportunity  

+ + =  
#interregproject #youthisthefuture #youthengagement #beyond2027  
Eurelations Eeig Centro Universitario di Formazione in Europrogettazione 
Emedea Adriatic Ionian Euroregion #adriaticionianyouthnetwork 
 

 

 

 

 

 

 

https://www.facebook.com/EUinmyregion?__cft__%5b0%5d=AZVEVoZpj5HJpcEYyeZkHzR_m2CnL57T8hKb_ZE24FGYIVmwPDcnl4zCxwyfhJ_byVJaDnJjFKF2yiS4e_5-cup2T7chC3cmrYI7nCneG2JlJLSI8Nd1YTcTkNu-q8Y4SR149BA2SJ5YUz4aRIJbssr3WeNd6jd5v_b47OTCbjGwDr0raqZCNbbQfxnOusySt3A&__tn__=-%5dK-R
https://www.facebook.com/interregitalycroatia?__cft__%5b0%5d=AZVEVoZpj5HJpcEYyeZkHzR_m2CnL57T8hKb_ZE24FGYIVmwPDcnl4zCxwyfhJ_byVJaDnJjFKF2yiS4e_5-cup2T7chC3cmrYI7nCneG2JlJLSI8Nd1YTcTkNu-q8Y4SR149BA2SJ5YUz4aRIJbssr3WeNd6jd5v_b47OTCbjGwDr0raqZCNbbQfxnOusySt3A&__tn__=-%5dK-R
https://www.italy-croatia.eu/future-of-interreg-post-2027?fbclid=IwZXh0bgNhZW0CMTAAAR1LXGHBzV2BLhC8EsYpmIsZsiIW8GYKoI-v_n5dNdKdXJNENTDkGuELATQ_aem_bT75Bf8MQvjIJ0lShWXgog
https://www.facebook.com/hashtag/interregproject?__eep__=6&__cft__%5b0%5d=AZVEVoZpj5HJpcEYyeZkHzR_m2CnL57T8hKb_ZE24FGYIVmwPDcnl4zCxwyfhJ_byVJaDnJjFKF2yiS4e_5-cup2T7chC3cmrYI7nCneG2JlJLSI8Nd1YTcTkNu-q8Y4SR149BA2SJ5YUz4aRIJbssr3WeNd6jd5v_b47OTCbjGwDr0raqZCNbbQfxnOusySt3A&__tn__=*NK-R
https://www.facebook.com/hashtag/youthisthefuture?__eep__=6&__cft__%5b0%5d=AZVEVoZpj5HJpcEYyeZkHzR_m2CnL57T8hKb_ZE24FGYIVmwPDcnl4zCxwyfhJ_byVJaDnJjFKF2yiS4e_5-cup2T7chC3cmrYI7nCneG2JlJLSI8Nd1YTcTkNu-q8Y4SR149BA2SJ5YUz4aRIJbssr3WeNd6jd5v_b47OTCbjGwDr0raqZCNbbQfxnOusySt3A&__tn__=*NK-R
https://www.facebook.com/hashtag/youthengagement?__eep__=6&__cft__%5b0%5d=AZVEVoZpj5HJpcEYyeZkHzR_m2CnL57T8hKb_ZE24FGYIVmwPDcnl4zCxwyfhJ_byVJaDnJjFKF2yiS4e_5-cup2T7chC3cmrYI7nCneG2JlJLSI8Nd1YTcTkNu-q8Y4SR149BA2SJ5YUz4aRIJbssr3WeNd6jd5v_b47OTCbjGwDr0raqZCNbbQfxnOusySt3A&__tn__=*NK-R
https://www.facebook.com/hashtag/beyond2027?__eep__=6&__cft__%5b0%5d=AZVEVoZpj5HJpcEYyeZkHzR_m2CnL57T8hKb_ZE24FGYIVmwPDcnl4zCxwyfhJ_byVJaDnJjFKF2yiS4e_5-cup2T7chC3cmrYI7nCneG2JlJLSI8Nd1YTcTkNu-q8Y4SR149BA2SJ5YUz4aRIJbssr3WeNd6jd5v_b47OTCbjGwDr0raqZCNbbQfxnOusySt3A&__tn__=*NK-R
https://www.facebook.com/eurelations.eeig.5?__cft__%5b0%5d=AZVEVoZpj5HJpcEYyeZkHzR_m2CnL57T8hKb_ZE24FGYIVmwPDcnl4zCxwyfhJ_byVJaDnJjFKF2yiS4e_5-cup2T7chC3cmrYI7nCneG2JlJLSI8Nd1YTcTkNu-q8Y4SR149BA2SJ5YUz4aRIJbssr3WeNd6jd5v_b47OTCbjGwDr0raqZCNbbQfxnOusySt3A&__tn__=-%5dK-R
https://www.facebook.com/europelago?__cft__%5b0%5d=AZVEVoZpj5HJpcEYyeZkHzR_m2CnL57T8hKb_ZE24FGYIVmwPDcnl4zCxwyfhJ_byVJaDnJjFKF2yiS4e_5-cup2T7chC3cmrYI7nCneG2JlJLSI8Nd1YTcTkNu-q8Y4SR149BA2SJ5YUz4aRIJbssr3WeNd6jd5v_b47OTCbjGwDr0raqZCNbbQfxnOusySt3A&__tn__=-%5dK-R
https://www.facebook.com/Emedea.International?__cft__%5b0%5d=AZVEVoZpj5HJpcEYyeZkHzR_m2CnL57T8hKb_ZE24FGYIVmwPDcnl4zCxwyfhJ_byVJaDnJjFKF2yiS4e_5-cup2T7chC3cmrYI7nCneG2JlJLSI8Nd1YTcTkNu-q8Y4SR149BA2SJ5YUz4aRIJbssr3WeNd6jd5v_b47OTCbjGwDr0raqZCNbbQfxnOusySt3A&__tn__=-%5dK-R
https://www.facebook.com/adri.ionianeuroregion?__cft__%5b0%5d=AZVEVoZpj5HJpcEYyeZkHzR_m2CnL57T8hKb_ZE24FGYIVmwPDcnl4zCxwyfhJ_byVJaDnJjFKF2yiS4e_5-cup2T7chC3cmrYI7nCneG2JlJLSI8Nd1YTcTkNu-q8Y4SR149BA2SJ5YUz4aRIJbssr3WeNd6jd5v_b47OTCbjGwDr0raqZCNbbQfxnOusySt3A&__tn__=-%5dK-R
https://www.facebook.com/hashtag/adriaticionianyouthnetwork?__eep__=6&__cft__%5b0%5d=AZVEVoZpj5HJpcEYyeZkHzR_m2CnL57T8hKb_ZE24FGYIVmwPDcnl4zCxwyfhJ_byVJaDnJjFKF2yiS4e_5-cup2T7chC3cmrYI7nCneG2JlJLSI8Nd1YTcTkNu-q8Y4SR149BA2SJ5YUz4aRIJbssr3WeNd6jd5v_b47OTCbjGwDr0raqZCNbbQfxnOusySt3A&__tn__=*NK-R
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Each partner decided how to use the project’s visual identity elements to promote their events. 
 

 

Implementation of the events’ poster graphic layout for local events 

 
 

 

 

Implementation of the events’ poster graphic layout for the Italian Cross-Border Youth Forum 
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In occasion of the first Cross-Border Youth Forum in Sibenik (HR), held on 15 May 2024 in the framework 
of the 9th EUSAIR Annual Forum, the cards for the powered with new graphic elements and colour. The 
context of the 9th EUSAIR Annual Forum provided a lot of visibility to the project and raised the attention 
of many stakeholders in the whole Adriatic Ionian area.  
 

Save the date Conference background  
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Thank you card Mention on Regio Flash 

 

https://ec.europa.eu/regional_policy/whats-
new/newsroom/06-03-2024-9th-eu-strategy-for-
the-adriatic-and-ionian-region-annual-forum-a-
milestone-in-regional-cooperation-and-youth-
engagement_en 
 
images below 
 

 

 

   

 

https://ec.europa.eu/regional_policy/whats-new/newsroom/06-03-2024-9th-eu-strategy-for-the-adriatic-and-ionian-region-annual-forum-a-milestone-in-regional-cooperation-and-youth-engagement_en
https://ec.europa.eu/regional_policy/whats-new/newsroom/06-03-2024-9th-eu-strategy-for-the-adriatic-and-ionian-region-annual-forum-a-milestone-in-regional-cooperation-and-youth-engagement_en
https://ec.europa.eu/regional_policy/whats-new/newsroom/06-03-2024-9th-eu-strategy-for-the-adriatic-and-ionian-region-annual-forum-a-milestone-in-regional-cooperation-and-youth-engagement_en
https://ec.europa.eu/regional_policy/whats-new/newsroom/06-03-2024-9th-eu-strategy-for-the-adriatic-and-ionian-region-annual-forum-a-milestone-in-regional-cooperation-and-youth-engagement_en
https://ec.europa.eu/regional_policy/whats-new/newsroom/06-03-2024-9th-eu-strategy-for-the-adriatic-and-ionian-region-annual-forum-a-milestone-in-regional-cooperation-and-youth-engagement_en
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Programme of the second Cross-Border Youth Forum in Sibenik 
 

 

 
 

 
In occasion of the Final Cross-Border Conference the renewed graphic image of the project was kept and 
used to promote the event. 
 

Save the date Conference backgrounds 
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2. Project Newsletters 
 

Three Newsletters were created as well, each one covering project’s activities and achievements for 
each period of implementation of the project. The first Newsletter was published in February 2024, 
the second one was published in July 2024, and the third and last one was published in January 2025. 
The Campaign design was adapted for each DEMY-Coop event. 
 

Newsletter #1   

Link: https://us3.campaign-archive.com/?u=9914eeab2d1e0d2a97bb60338&id=9c49aa4246  

  

https://us3.campaign-archive.com/?u=9914eeab2d1e0d2a97bb60338&id=9c49aa4246
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Newsletter #2   

Link:  https://us3.campaign-archive.com/?u=9914eeab2d1e0d2a97bb60338&id=520b8530ff   

  

  

https://us3.campaign-archive.com/?u=9914eeab2d1e0d2a97bb60338&id=520b8530ff
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Newsletter #3   

Link: https://us3.campaign-archive.com/?u=9914eeab2d1e0d2a97bb60338&id=e4f7a019ae  
 

 
 

https://us3.campaign-archive.com/?u=9914eeab2d1e0d2a97bb60338&id=e4f7a019ae
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3. Project brochure 
 

A project brochure was created with the support of an external provider, aimed at clearly presenting 
the project's objectives and activities to the wider public. The brochure highlights how DEMY-Coop is 
one of the first initiatives aimed at promoting better cooperation governance, with a particular focus 
on youth involvement in the Italy-Croatia programme area. The brochure was distributed through the 
project's social media channels and the website, especially the project’s Facebook page and in the 
third and last edition of the project’s Newsletter, published in January 2025. It was also handed out 
to the participants of the final conference, where the profiles of the speakers were presented (visible 
in the 
relevant cards). The brochure implements the project’s graphic image and provides evidence of the 
activities through some photos depicting the events organised by project partners and QR codes to 
access project videos. 
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Page 1 

 
 

Page 2 
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4. Storytelling video and testimonials 
 
In addition to the cards, brochure and Newsletters, a project video was produced to showcases the DEMY-
Coop project, highlighting its main activities and achievements. The video collects images, pictures, 
testimonials and short storytelling videos from the Cross-Border Youth Fora held in Italy and Croatia.  
Also, some video testimonials were collected and published, together with the project video, on 
YouTube. 
The videos were also disseminated on the project’s social media with an accompanying card 
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Links to the video materials: 
 

   

1 Project final video https://youtu.be/pjUZKZVuFaE 
 
 

 
 
 
2 

 
 
Storytelling video edited by the DEMY-
Coop IVY volunteer during the first Cross-
Border Youth Forum in Sibenik 
 
 
 
 
 
 

 
 
https://www.youtube.com/watch?v=jcZxH-
0YKWQ 
 

https://youtu.be/pjUZKZVuFaE
https://www.youtube.com/watch?v=jcZxH-0YKWQ
https://www.youtube.com/watch?v=jcZxH-0YKWQ
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3 Storytelling video the second Cross-Border 

Youth Forum in Sibenik 
https://www.youtube.com/watch?v=bngYypV0pI
k 
 

 
 
4 

 
Video testimonials from students and 
youth organisations participating in the 
second Cross-Border Youth Forum in 
Sibenik 

 
https://www.youtube.com/watch?v=_RzuJs2sGV
8  
 

 
 
 
 
 
 

 
 
 
 
 

 
 
 
 
 

https://www.youtube.com/watch?v=bngYypV0pIk
https://www.youtube.com/watch?v=bngYypV0pIk
https://www.youtube.com/watch?v=_RzuJs2sGV8
https://www.youtube.com/watch?v=_RzuJs2sGV8
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5 Video testimonials from students 
participating in the second Cross-Border 
Youth Forum in Sibenik: 

https://www.youtube.com/watch?v=ClWL8jvEgy
0  
 

 
6 Video testimonials from students and 

youth organisations participating in the 
second Cross-Border Youth Forum in 
Sibenik 

https://youtu.be/OURqwNd1dwI 
 

 
7 Video testimonial from youth 

organisations 
https://www.youtube.com/watch?v=k_EeNl87DJ
k  
 

 
   

 
 
 

https://www.youtube.com/watch?v=ClWL8jvEgy0
https://www.youtube.com/watch?v=ClWL8jvEgy0
https://youtu.be/OURqwNd1dwI
https://www.youtube.com/watch?v=k_EeNl87DJk
https://www.youtube.com/watch?v=k_EeNl87DJk
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5. Media relations 
 

The DEMY-Coop Awareness Raising Campaign was kick-started with a TV service by regional TV, TG 
RAI Molise, during the project Launch Conference held in Campobasso (IT) on soon after the project’s 
Kick-off Meeting held on 22 November in Campobasso (IT) back-to-back with the Kick-off-Meeting. 
 

 
TG RAI TV service available at this LINK 

 
During the final conference held on 18 December in Campobasso (IT), another service passed through 
TG RAI Molise. 
 

 
 

TG RAI TV service available at this LINK. 
 

https://www.rainews.it/tgr/molise/video/2023/11/un-progetto-per-coinvolgere-i-giovani-nelle-decisioni-delleuropa-33f838c3-fcf5-44ba-ac26-d0044c851d65.html?wt_mc=2.www.wzp.rainews&fbclid=IwAR2lI_NWuXiII2atpv1u7zCKQAVsZlAwU8VnrbzYF8Nu73o4hWgW8LswYu4
https://www.rainews.it/tgr/molise/video/2024/12/europa-cooperazione-italia-croazia-5dec9d85-da04-4ce4-8dcc-381bba5178b6.html?fbclid=IwY2xjawIZSLNleHRuA2FlbQIxMQABHeSUMbyWEMazgcM4t6kOA5013iOD9tta3-1_8UpbZkUcv_xGB6_0Rs06dQ_aem_4X0n0f3UZt5iXbRBv8qFxA
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6. Social media coverage 
 

 
The project website (www.italy-croatia.eu/it/web/demycoop ) was updated with 26 articles in total (20 
news and 6 events) in the section “News and Events”. Every activity and result or news linked to the 
project was put online. The library section was also completed, providing evidence of the project’s results 
to the general public. 
 
 
 
Facebook page Interreg DEMY-Coop project 
https://www.facebook.com/profile.php?id=61555468659642 
 
 
The Campaign on Facebook run from January 2024 to December 2024, and was aimed at raising 
awareness about the project and constantly update the followers and the largest public about the 
project objectives, activities, progress and achievements. 
Through the project’s editorial plan communication on the Facebook page was aligned with 
communication on the project’s website and with the project newsletters.  
A regular posting schedule was established since the creation of the page (in January 2024) to 
guarantee that posts be issued at least once a week. 
The contents on Facebook were mainly based on the following strategy: 
 

● Storytelling posts: Sharing information about the impact of the Demy-Coop project.   
● Visual Content: Use of high-quality images, cards, and videos to capture attention and convey 

messages effectively. 
● Educational Posts: Creation of informative content on the project, or to other content related to 

it, to generate ideas and keep content varied. 
● Collaborative tags: partners, relevant stakeholders and the programme’s page were tagged to 

enhance cross-promotion. 
● Hashtags were used to focus attention on the project’s key concepts and to encourage content 

sharing: #Interreg #Interregproject #youyh #youthengagement #cooperation 
 

http://www.italy-croatia.eu/it/web/demycoop
https://www.facebook.com/profile.php?id=61555468659642
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In 2024, the Facebook page of the Demy Coop project recorded an organic outreach of 3969 visualisations 
(numer of times the contents have been visualized) and 651 total interactions (likes and other reactions). 
This result was obtained through the publication of 4 posts per month (on average). Together with a 
targeted copy enriched with project hashtags and collaborative tags, the posts implemented the project’s 
visual identity. 

 
 
 
Of the total 3969 visualisations, 47% were by followers and 53% by non-followers, meaning that the 
collaborative posts were successful in disseminating the project posts also outside the range of direct 
followers.  
Of the 651interactions, almost 80% were by followers. 
 

   
 

 



 

 

23 

   

The overall coverage of the page was organic and hit 1277 single times somebody has been exploring 
the page contents. 

 

 
 

 
Most popular posts in terms of visualisations are those related to public events. 
 

 
 

 
The same oges for the most popular posts in terms of interactions ( likes, comments, sharing etc). 
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